
$IGITAL+-ARKETING

%NCYCLOPEDIA
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4ERMS+RELATED+TO+DIGITAL+MARKETING+AND

THE+RELATED+SUBJECTS+REGARDING+THOSE

TERMS+ARE+EXPLAINED+BRIEFLY+IN+THIS+�
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3PAM+,AW+�#!3,	
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#LICK
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7HAT+IS+#LICK
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#42+ON+!DS
#42+IN+THE+3EARCH+%NGINE
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#LOAKING

7HAT+IS+#LOAKING�

#OMPLAINT+2ATE

7HAT+IS+#OMPLAINT+2ATE
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#ONFIDENCE+,EVEL
7HAT+IS+#ONFIDENCE+,EVEL�

#ONVERSION+2ATE

#ONVERSION+2ATE+ON+'OOGLE+!NALYTICS
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#ONVERSION+2ATE+/PTIMIZATION
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!UTOMATIC+#0#+"IDDING
-ANUAL+#0#+"IDDING
-AXIMUM+#0#+"IDDING

#OST
PER
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7HAT+IS+#OST+PER+4HOUSAND+)MPRESSIONS+�#0-	�
7HAT+ARE+THE+BENEFITS+OF+#0-
7HAT+TO+WATCH+OUT+WITH+#0-�
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#USTOMER+!CQUISITION+#OST+�#!#	

7HAT+IS+#USTOMER+!CQUISITION+#OSTS+�#!#	�

#USTOMER+,IFETIME+6ALUE+�#,6	

7HAT+IS+#USTOMER+,IFETIME+6ALUE�

7HAT+IS+#USTOMER+,IFETIME+6ALUE+AND+HOW+DO+YOU+MEASURE+IT+IN

'OOGLE+!NALYTICS�

7HAT+IS+#USTOMER+,IFETIME+6ALUE+�#,6	�

(OW+DO+YOU+CALCULATE+#USTOMER+,IFETIME+6ALUE�

$EDICATED+3ERVER

7HAT+IS+$EDICATED+3ERVER�

$OMAIN+!UTHORITY

7HAT+IS+$OMAIN+!UTHORITY�
(OW+IS+$OMAIN+!UTHORITY+SCORED�
7HAT+IS+A+�'OOD�+$OMAIN+!UTHORITY�
7HERE+TO+&IND+$OMAIN+!UTHORITY�
(OW+TO+)NFLUENCE+$OMAIN+!UTHORITY�

$RIP+-ARKETING
7HAT+IS+$RIP+-ARKETING�
$RIP+-ARKETING+#AMPAIGNS
4YPES+OF+$RIP+#AMPAIGNS
7HY+$RIP+#AMPAIGNS�
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%MAIL+!TTACHMENT

7HAT+IS+%MAIL+!TTACHMENT�
(OW+TO+!DD+AN+!TTACHMENT+TO+AN+%MAIL�
(OW+TO+$OWNLOAD+AN+!TTACHMENT+FROM+AN+%MAIL�
$OWNLOAD+TO+#OMPUTER
$OWNLOAD+TO+3MARTPHONE
(OW+TO+&ORWARD+%MAIL+-ESSAGES+WITH+!TTACHMENTS�

%MAIL+"LACKLIST

%MAIL+"LACKLIST+$EFINITION
(OW+DO+"USINESSES+'ET+"LACKLISTED�
(OW+TO+'ET+2EMOVED+FROM+A+"LACKLIST

%MAIL+$ELIVERABILITY

7HAT+IS+%MAIL+$ELIVERABILITY�
4HE+%LEMENTS+OF+%MAIL+$ELIVERABILITY

%MAIL+$ELIVERY
7HAT+IS+%MAIL+$ELIVERY�
%MAIL+$ELIVERY+VS�+%MAIL+$ELIVERABILITY

%MAIL+(EADER�+%MAIL+"ODY�+%MAIL+&OOTER
%MAIL+(EADER
%MAIL+"ODY
%MAIL+&OOTER

%MAIL+,IST+$ECAY

%MAIL+,IST+$ECAY
7HY+3UBSCRIEBERS+!BANDON+A+-AILING+,IST�
(OW+TO++EEP+#USTOMERS+3UBSCRIBED�
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%MAIL+,IST
%MAIL+,IST
7HY+IS+%MAIL+,IST+)MPORTANT�
7HICH+0RIORITIES+ARE+)MPORTANT+7HILE+"UILDING+AN+%MAIL+,IST�

%MAIL+-ARKETING

!DVANTAGES+OF+%MAIL+-ARKETING
%MAIL+-ARKETING+$EFINITION

+

%MAIL+,IST+3EGMENTATION

7HAT+IS+%MAIL+3EGMENTATION�
7HY+IS+%MAIL+3EGMENTATION+)MPORTANT�
#RITERIA+FOR+%MAIL+3EGMENTATION

%MAIL+3IGNATURE

7HAT+IS+%MAIL+3IGNATURE�
(OW+TO+'ENERATE+AN+%MAIL+3IGNATURE+IN+'MAIL

%MAIL+6ALIDATION

7HAT+IS+%MAIL+6ALIDATION�
"ENEFITS+OF+%MAIL+6ALIDATION
4HE+7AYS+OF+$OING+%MAIL+6ALIDATION

%MAIL+6ERIFICATION
7HAT+IS+%MAIL+6ERIFICATION�
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-ACRO+#ONVERSION

-ACRO+#ONVERSION+%XAMPLES

-ICRO+#ONVERSION

-ICRO+#ONVERSION+%XAMPLES
7HY+3HOULD+9OU+4RACK+-ICRO+#ONVERSIONS�

,EAD+-ARKETING

7HAT+IS+,EAD+-ARKETING�
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7HAT+IS+.EWSLETTER�
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2/!3+FORMULA
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(OW+DOES+2ETARGETING+7ORK�

!DD+A+SUBHEADING
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3OFT+"OUNCE

3EARCH+%NGINE+/PTIMIZATION+�3%/	

7HAT+IS+3EARCH+%NGINE+/PTIMIZATION+�3%/	�
7HAT+IS+$IFFERENCE+BETWEEN+3%/+AND+3%-�
3EARCH+%NGINE+/PTIMIZATION+-ETHODS
/N
0AGE+3%/+/PTIMIZATION
/FF
0AGE+3%/+/PTIMIZATION
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4ESTIMONIAL

7HY+ARE+4ESTIMONIALS+%FFECTIVE�
%XAMPLES+OF+'REAT+#USTOMER+4ESTIMONIAL+0AGES

5SER+%XPERIENCE+�58	

7HAT+IS+5SER+%XPERIENCE+�58	�

5NIQUE+6ISITOR

7HAT+IS+A+5NIQUE+6ISITOR�
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�� 3PAM+4RAP

7HAT+IS+3PAM+4RAP�
4YPES+OF+3PAM+4RAPS
0URE+3PAM+4RAP
2ECYCLED+%MAIL+!DDRESSES
)NVALID+%MAIL+!DDRESSES

4HE+DAMAGE+THEY+CAUSE

�� 3PAM+�"ULK+OR+*UNK	+&OLDER
7HAT+IS+3PAM+�"ULK+OR+*UNK	+&OLDER�
(OW+$OES+)T+7ORK�
(OW+TO+!CCESS+THE+3PAM+&OLDER+IN+'MAIL�
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!�"+3PLIT+4EST

7HAT+IS+!�"+3PLIT+4EST�

!�"+3PLIT+4EST+IS+A+METHOD+OF+COMPARING+TWO+DIFFERENT+WEBPAGES+OR+APP+TO

DETERMINE+WHICH+ONE+PERFORMS+BETTER+FOR+A+SPECIFIED+CONVERSION+GOAL�+)T+IS

ALSO+CALLED+!�"+4ESTING+OR+"UCKET+4ESTING�4HE+TESTING+ENABLES+YOU+TO+MAKE

DATA
FOCUSED+DECISIONS+THROUGH+A+STATISTICAL+ENGINE�+IN+ORDER+TO+HAVE

POSITIVE+RESULTS+WITH+CHANGE+PRODUCING�+4HIS+CHANGE+MAY+BE+A+HEADLINE�+A

BUTTON�+OR+A+COMPLETE+REDESIGN+OF+THE+WEBPAGE�

!�"+4ESTING+0ROCESS

!�"+TESTING+FRAMEWORK+TO+PROCESS+!�"+4ESTING+IS+GIVEN+BELOW�

$ATA+#OLLECTION�ë0ROVIDE+DATA+FOR+WEBPAGES+WITH+LOW+CONVERSION+RATES

OR+HIGH+BUT+DECREASING+CONVERSION+RATES+TO+IMPROVE+THOSE+PAGES�

'OAL+)DENTIFICATION�ë0OINT+OUT+YOUR+CONVERSION+GOALS+�SUCH+AS+INCREASING

CLICK+RATE�+EMAIL+SIGNUPS+OR+CLICKS+TO+PRODUCT+PURCHASES	�

(YPOTHESIS+'ENERATION�ë%XPLAIN+WHY+YOU+THNINK+THEY+WOULD+BE+BETTER

THAN+THE+CURRENT+VERSIONS�

6ARIATION+#REATION�ë-AKE+THE+WANTED+CHANGES+IN+YOUR+WEBSITE+OR+IN+YOUR

MOBILE+APP+�SUCH+AS+CHANGING+COLORS�+ELEMENTS+ON+THE+PAGE�+REVEALING

NAVIGATION+ELEMENTS+OR+CUSTOMIZING	�

#ONDUCT+%XPERIMENT�ë#REATE+YOUR+EXPERIMENT+AND+ENCOURAGE+YOUR

VISITORS+TO+PARTICIPATE�+4HESE+INTERACTIONS+WILL+BE+THEN+USED+TO+MEASURE

THE+PERFORMANCE+OF+EACH+PAGE�

2ESULTS+!NALYZING�ë,OOK+AT+THE+RESULTS+WHICH+ARE+PRESENTED+BY+!�"

4ESTING+SOFTWARE�+TO+DECIDE+ON+WHETHER+THEY+NEED+A+SIGNIFICANT+CHANGE�
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!�"+3PLIT+4EST+4OOLS�3OFTWARES
'OOGLE+!NALYTICS

/PTIMIZELY

6ISUAL+7EBSITE+/PTIMIZER
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!�"+4ESTING+�+3%/
!�"+TESTING�

)NCREASES+YOUR+ABILITY+TO+RANK+BETTER+IN+SEARCH+ENGINES�+AND$ECREASES+THE

RISK+OF+CLOAKING�

+

)F+YOU+RUN+A+SPLIT+TEST+WITH+MULTIPLE+52,S�+USE+REL��CANONICAL�+TO+PREVENT

'OOGLEBOT+FROM+GETTING+CONFUSED+BY+SIMILAR+VERSIONS+OF+THE+SAME+PAGE�

+

)F+YOU+RUN+A+SPLIT+TEST+THAT+REDIRECT+THE+ORIGINAL+52,�+USE+���+�4EMPORARY	

2EDIRECTS+RATHER+THAN+���S+�0ERMANENT	+TO+ENABLE+'OOGLE+KEEP+THE+ORIGINAL

52,�

+

9OU+NEED+TO+AVOID+CONDUCTING+EXPERIMENTS+THAT+ARE+UNNECESSARILY+LONG

AND+THAT+DO+NOT+SEEM+NECESSARY�

)NSTANCES+FOR+6ARIATIONS+OF+!�"+3PLIT+4EST

��ë!+MEDIA+COMPANY+MIGHT+WANT+TO+INCREASE+READERSHIP�+INCREASE+THE

AMOUNT+OF+TIME+READERS+SPEND+ON+THEIR+SITE�+AND+AMPLIFY+THEIR+ARTICLES+WITH

SOCIAL+SHARING�+4O+ACHIEVE+THESE+GOALS�+THEY+MIGHT+TEST+VARIATIONS+ON�

%MAIL+SIGN
UP+MODALS

2ECOMMENDED+CONTENT

3OCIAL+SHARING+BUTTONS

��ë!+TRAVEL+COMPANY+MAY+WANT+TO+INCREASE+THE+NUMBER+OF+SUCCESSFUL

BOOKINGS+ARE+COMPLETED+ON+THEIR+WEBSITE+OR+MOBILE+APP�+OR+MAY+WANT+TO

INCREASE+REVENUE+FROM+ANCILLARY+PURCHASES�+4O+IMPROVE+THESE+METRICS�+THEY

MAY+TEST+VARIATIONS+OF�

(OMEPAGE+SEARCH+MODALS

3EARCH+RESULTS+PAGE

!NCILLARY+PRODUCT+PRESENTATION

��



��ë!N+E
COMMERCE+COMPANY+MIGHT+WANT+TO+INCREASE+THE+NUMBER+OF

COMPLETED+CHECKOUTS�+THE+AVERAGE+ORDER+VALUE�+OR+INCREASE+HOLIDAY+SALES�

4O+ACCOMPLISH+THIS�+THEY+MAY+!�"+TEST�

(OMEPAGE+PROMOTIONS

.AVIGATION+ELEMENTS

#HECKOUT+FUNNEL+COMPONENTS

!+TECHNOLOGY+COMPANY+MIGHT+WANT+TO+INCREASE+THE+NUMBER+OF+HIGH
QUALITY

LEADS+FOR+THEIR+SALES+TEAM�+INCREASE+THE+NUMBER+OF+FREE+TRIAL+USERS�+OR+ATTRACT

A+SPECIFIC+TYPE+OF+BUYER�+4HEY+MIGHT+TEST�

,EAD+FORM+COMPONENTS

&REE+TRIAL+SIGNUP+FLOW

(OMEPAGE+MESSAGING+AND+CALL
TO
ACTION

!,4+4AG

7HAT+IS+!,4+4AG�

!N+ALT+TAG+IS+AN+(4-,+ATTRIBUTE+APPLIED+TO+IMAGE+TAGS+IN+ORDER+TO+PROCURE

AN+ALTERNATIVE+TEXT+FOR+SEARCH+ENGINES�+)T+IS+ALSO+KNOWNS+AS+�!,4+!TTRIBUTE�

AND+�!,4+$ESCRIPTION��!PPLYING+IMAGES+TO+ALT+TAGS+HAS+A+POSITIVE+IMPACT

ON+SEARCH+ENGINE+RANKINGS�

��



!N+!,4+4AGgS+0URPOSE

3EARCH+ENGINE+ROBOTS+CANNOT+INTERPRET+IMAGES�+THEREFORE�+!,4+TAGS+PROVIDE

OPPORTUNITY+FOR+READIBILITY�

+

!LT+TAGS+ARE+ALSO+BENEFICIAL+FOR+VISITORS+ON+BROWSERS+THAT+CANgT+PROCESS

IMAGES+OR+ON+A+SCREEN+READERSg+WEBPAGE�

#AUTIONS+FOR+5SING+!,4+4AGS

0RODUCT+IMAGES+HAVE+TO+BE+OPTIMIZED+FOR+SITE+SPEED+AND+HAVE+THE+SAME

KEYWORD+AS+THE+PRODUCT+PAGE�

4HE+TEXT+SHOULD+BE+KEPT+SHORT+AND+INCLUDE+THE+TOPIC+TO+MAXIMIZE+ITS

IMPACT�

!VOID+KEYWORD+STUFFING�+BECAUSE+POPULAR+SEARCH+ENGINES+DO+NOT+LIKE

SUCH+ODNESSES�

+

+

!UTORESPONDER

7HAT+IS+!UTORESPONDER�

!N+AUTORESPONDER+IS+AN+EMAIL+SERVICE+PROVIDERS+PROGRAM+THAT+AUTOMATICALLY

ANSWERS+E
MAILS+SENT+TO+IT�

+

4HERE+ARE+TYPES+OF+AUTOMATED+EMAIL+OR+SERIES+OF+EMAILS+THAT+YOU+WRITE+ONCE�

SCHEDULE�+AND+ARE+SENT+AUTOMATICALLY�

��



4YPES+OF+!UTORESPONDER

&OR+BUSINESS+ACCOUNTS�

+

!UTORESPONDER+BUSINESS+EMAILS+ARE+SENT+AUTOMATICALLY+WHEN+THE+SYSTEM

TRIGGERED+BY+A+USER+ACTION�

+

��+7ELCOME+%MAILS

+

7HEN+A+VISITOR+SIGNS+UP+FOR+A+NEWSLETTER�+PURCHASES+A+PRODUCT�+OR+SIGNS+UP

FOR+A+DISCOUNT�+THE+WELCOME+EMAIL+IS+SENT+SOON+AFTER+THE+ACTION�

+

��+%MAIL+#OURSE

+

7HEN+A+VISITOR+JOINS+FOR+AN+EMAIL+COURSE�+THE+COURSE+EMAILS+WHICH+ARE

CREATED+TO+TEACH+A+TOPIC+TO+SUBSCRIBERS�+ARE+SENT+AUTOMATICALLY+IN+A

PREDETERMINED+INTERVALS�

+

��+5PSELL+AND+#ROSS
3ELL+%MAILS

+

7HEN+A+CUSTOMER+PURCHASES+A+PRODUCT�+UPSELL+AND+CROSS
SELL+TYPE+OF+EMAIL

IS+SENT+TO+USER+AUTOMATICALLY�+4HIS+TYPE+OF+EMAIL+MAY+CONTAIN

RECOMMENTATIONS+BASED+ON+THE+CUSTOMER+TASTE�

+

��+!BANDONED+#ART+%MAILS

+

7HEN+A+CUSTOMER+ADDS+AN+ITEM+TO+A+SHOPPING+CARD+ON+THE+ORGANIZATIONgS

WEBPAGE�+ABONDENED+CART+EMAIL+IS+SENT+IN+ORDER+TO+REMIND+THE+CUSTOMER

THAT+THEIR+WISHED+PRODUCTS+ARE+WAITING+FOR+THEM�

��



&OR+INDIVIDUAL+ACCOUNTS�

+

��+4IME
"ASED+%MAILS

+

7HEN+AN+EMAIL+ACCOUNT+USER+SETS+A+TIME+LIMIT+TO+REPLY+AN+EMAIL+MESSAGE

AND+EXCEED+THIS+LIMIT�+TIME
BASED+EMAIL+IS+SENT+AUTOMATICALLY�

+

��+/N+,EAVE+%MAILS

+

7HEN+AN+EMAIL+ACCOUNT+USER+GOES+ON+LEAVE�+SHE+CREATES+AN+AUTORESPONDER

SAYING+THAT+SHE+IS+ON+VACATION+AND+WILL+BE+BACK+IN+TWO+WEEKS+LATER�+4HE+ON

LEAVE+EMAIL+IS+SENT+AUTOMATICALLY+TO+THOSE+WHO+EMAIL+HER+DURING+TWO+WEEKS�

+

��+/CCASIONAL+%MAILS

+

7HEN+AN+EMAIL+ACCOUNT+USER+WANT+TO+CELEBRATE+A+SPECIAL+DAY+OF+HER+EMAIL

SENDERS�+SHE+CREATES+AN+AUTOMATIC+OCCASIONAL+EMAIL�

��



(OW+TO+#REATE+!UTORESPONDER+IN+'MAIL�

/PEN+�3ETTINGS�

4URN+ON+�#ANNED+2ESPONSES

�#REATE+A+TEMPLATE+YOU+WANT+TO+USE+FOR+AUTO
REPLYING+MESSAGES�

3ELECT+�3HOW+3EARCH+/PTIONS�

�$EFINE+THE+CRITERIA+TO+APPLY+THE+FILTER�+SUCH+AS+EMAIL+OF+SENDER+OR+ANY

WORDS+IN+SUBJECT+LINE�

3ELECT+�#REATE+&ILTER�

#HOOSE+AND+SET+CRITERIA+FOR+SKIPPING�+DELETING+OR+REPLYING+THE+MESSAGE�

+

+

+

+

+

+
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!CCORDING+TO+'OOGLE+!NALYTICS�ëTHE+DEFINITION+OF+A+PAGE+VIEWë�OR+PAGEVIEW

HIT�+PAGE+TRACKING+HIT	+IS+AN+INSTANCE+OF+A+PAGE+BEING+LOADED+�OR+RELOADED	

IN+A+BROWSER�+0AGE+6IEWS+IS+A+METRIC+DEFINED+AS+THE+TOTAL+NUMBER+OF+PAGES

VIEWED�+!VERAGE+VIEWS+OF+PAGE+VIEWS+ARE+THE+AVERAGE+AMOUNT+OF+PEOPLE

VIEWING+A+SINGLE+PAGE�ë(IGH+AVERAGE+PAGE+VIEWS+IS+A+GOOD+SIGNëAS+SOON+AS

THERE+OCCUR+CONVERSIONS+BECAUSE+IT+LEADS+TOëCUSTOMER+ENGAGEMENT�

!VERAGE+0AGE+6IEWS

$EFINTION

7HAT+IS+A+0AGE+6IEW�

��



!VERAGE+4IME+ON+3ITE

$EFINITION

7HAT+IS+!VERAGE+4IME+ON+3ITE�

!VERAGE+TIME+ON+SITE+IS+THE+AVERAGE+DURATION+THAT+PEOPLE+HAVE+VIEWED+ON

YOUR+SITE�+!+HIGH+BOUNCE+RATE+MEANS+A+LOW+AVERAGE+TIME+ON+SITE+n+USERS+ARE

NOT+STAYING+ENOUGH+TO+TAKE+THE+DESIRED+ACTION+FOR+ACHIEVING+THE+BUSINESS

GOAL�+!LSO+KNOWNë3ESSION+

+

$URATIONëIN+'OOGLE+!NALYTICS�+IT+IS+CALCULATED+BY+DIVIDING+THE+TOTAL+DURATION

OF+ALL+SESSIONS+�IN+SECONDS	+BY+THE+NUMBER+OF+SESSIONS�3ESSION+IN+'OOGLE

!NALYTICSëIS+SIMPLYëA+VISIT+TO+YOUR+WEBSITE�+!+SESSION+STARTS+WHEN+SOMEONE

VIEWS+A+PAGE+ON+YOUR+WEBSITE+AND+ENDS+EITHER+WHEN+THEY+LEAVE+YOUR

WEBSITE+OR+AFTER+��+MINUTES+OF+INACTIVITY�+%VERYTHING+A+USER+DOES+DURING+THAT

VISIT+IS+COUNTED+AS+A+SINGLE+SESSION�

!VERAGE+0AGE+6IEWS

4HE+TOTAL+NUMBER+OF+PAGE+VIEWS+DIVIDED+BY+THE+TOTAL+NUMBER+OF+VISITS

DURING+THE+SAME+TIMEFRAME�

+

!VERAGE+0AGE+6IEWS+PER+6ISIT�+0AGE+6IEWS+�+4OTAL+6ISITS

+

3OPHISTICATED+USERS+MAY+ALSO+WANT+TO+CALCULATE+AVERAGE+PAGE+VIEWS+PER

VISIT+FOR+DIFFERENT+VISITOR+SEGMENTS�

+

h0AGE+6IEWSv+IS+A+FAIRLY+GENEROUS+MEASUREMENT�+)F+YOU+LAND+ON+A+PAGE�

THAT�S+A+PAGEVIEW�+)F+YOU+RELOAD+THAT+SAME+PAGE�+IT+COUNTS+AS+ANOTHER�+)F+YOU

LEAVE+THE+PAGE+AND+COME+RIGHT+BACK�+IT�S+YET+ANOTHER+PAGEVIEW�ALL+FROM+THE

SAME+PAGE+AND+USER�

��



#ALL
TO
!CTION

7HAT+IS+#ALL
TO
!CTION�

#ALL+TO+!CTION+�#4!	ëIS+ALL+OF+THE+WARNING+MESSAGES+INVITING+THE+USER+IN

ACCORDANCE+WITH+A+SPECIFIC+PURPOSE�

+

9OU+CAN+SEE+THE+MOST+COMMON+#4!S+ALMOST+EVERY+DAY�+SUCH+AS+�!DD+TO

#ART+v�+�"UY+.OWv�+�3UBSCRIBEv�+OR+h$OWNLOAD+FOR+&REEh�+9OU+ENCOUNTER

#4!S+IN+ALMOST+EVERY+DIGITAL+PLATFORM+FROM+E
COMMERCE+SITES+TO

TECHNOLOGY+SITES�+NEWS+SITES�+AND+CORPORATE+WEBSITES�+MOSTLY+IN+THE+FORM+OF

A+BUTTON�

+

#4!S+ARE+BECOMING+ORDINARY+AND+LOSING+THEIR+EFFECT+BECAUSE+THEY+ARE

EVERYWHERE+ON+THE+WEB�+)N+OTHER+WORDS�+IT+IS+DIFFICULT+TO+DELIVER+THE+MESSAGE

TO+THE+USER+OR+POTENTIAL+CUSTOMER�

(ERE�S+HOW+TO+CALCULATE+AVERAGE+SESSION+DURATION�

4OTAL+DURATION+OF+ALL+SESSIONS+�IN+SECONDS	+�+4HE+NUMBER+OF+SESSIONS

��



(OW+AN+%FFECTIVE+#4!+3HOULD+"E�

#LEAR�+9OU+CAN+CREATE+YOUR+#4!S+WITH+A+DIRECT+AND+STRAIGHTFORWARD

LEANING+BECAUSE+USERS+WOULD+WANT+TO+KNOW+WHAT+HAPPENS+WHEN+THEY

PRESENT+THE+DESIRED+ACTION+�FOR+EXAMPLE�+WHEN+THEY+CLICK+THE+BUTTON	�

$ESIGN�+!+GOOD+#4!+IS+NOT+JUST+ABOUT+THE+RIGHT+TEXT�+)T+ALSO+NEEDS+TO

HAVE+THE+RIGHT+COLORS+AND+DESIGN�+&OR+INSTANCE�+A+#4!+OF+INTEREST+CAN+BE

CREATED+WITH+THE+RIGHT+COLOR�+CORRECT+SHAPE�+CORRECT+CONTRAST�

0OSITIONING�+4HE+POSITION+OF+#4!+IN+THE+WEB+PAGE+IS+AS+IMPORTANT+AS+THE

TEXT�+FORMAT�+COLOR�+)N+AN+E
COMMERCE+SITE�+THE+PRODUCT+PAGE+MUST+HAVE

THE+�!DD+TO+#ARTv+BUTTON+IN+THE+CORRECT+PLACE�+OR+THE+�3IGN+5Pv+BUTTON

ON+A+LANDING+PAGE+SHOULD+BE+PLACED+IN+THE+APPROPRIATE+PLACE+WITH+THE

APPROPRIATE+MAGNITUDE�+9OU+MAY+EXAMINE+WHETHER+#4!S+ARE+USED

CORRECTLY+OR+NOT+BY+ANALYZING+OF+PERFORMING+REGULAR+TESTS�

+

+

%FFECTIVE+#4!+3AMPLES

#4!S+WITH+3OCIAL+%VIDENCE
3OCIAL+PROOF+IS+TO+PROVIDE+TESTIMONIALS+FROM+PREVIOUS+USERS+TO+CONVINCE+THE

USER+AND+TO+CREATE+A+PERCEPTION+OF+RELIABILITY�

#USTOMIZED+#4!S+WITH+2ETARGETING

"Y+USING+&ACEBOOK+0IXELS+OR+'OOGLE+2EMARKETING+OFFERINGS�+YOU+CAN

PRESENT+#4!S+TO+SEGMENTED+USERS+WHO+HAVE+VISITED+CERTAIN+PAGES+OR

PERFORMED+SPECIFIC+ACTIONS+ON+YOUR+WEBSITE�+7ITH+A+MORE+PERSONALIZED

COMMUNICATION+EXPERIENCE�+THE+LIKELIHOOD+OF+USER+ENGAGEMENT+WILL

INCREASE�+&OR+EXAMPLE�+YOU+CAN+INCREASE+THE+CONVERSION+RATE+BY+SHOWING

ADS+WHICH+ENCOURAGE+PEOPLE+WHO+HAVE+VIEWED+CERTAIN+CATEGORIES+ON+YOUR

E
COMMERCE+SITE+OR+WHO+HAVE+ADDED+PRODUCTS+TO+THE+SHOPPING+CART+BUT

HAVE+NOT+COMPLETED+THEIR+ORDER�

��



)N+THE+EXAMPLE+ABOVE�+THERE+IS+A+&ACEBOOK+#AROSEL+AD+FOR+2ED+"EARD

#OFFEE�+WHICH+TARGETS+REAL+COFFEE+DRINKERS�+4HE+#4!+OF+�%ARN+���+$ISCOUNTv

BY+GIVING+A+DISCOUNT+CODE+TO+A+SPECIFIC+AUDIENCE+CAN+BE+THE+EXAMPLE+FOR

RETARGETING�

(IGHLIGHT+0ROBLEM+AND+/FFER+A+3OLUTION

5SING+#4!S

7HETHER+YOU+SELL+PRODUCTS+OR+SERVICES�+YOU+CAN+ATTRACT+USERS+BY

HIGHLIGHTING+A+SPECIFIC+PROBLEM+WHICH+YOUR+POTENTIAL+CUSTOMERS+MAY+HAVE

FACED+WITH�+4HEN�+YOU+EMPHASIZE+THAT+YOU+HAVE+THE+SOLUTION+TO+THIS

PROBLEM�+WITH+THE+HELP+OF+A+#4!�

��



+

)N+THE+EXAMPLE+ABOVE�+YOU+CAN+SEE+A+BRAND+THAT+OFFERS+STOCK+PHOTOS�+h$ONgT

SETTLE+FOR+BAD+STOCK+VISUALS�+7E+HAVE+REAL+VISUALS+FROM+THE+REAL+WORLDv

COMPLETES+THE+TEXT+WITH+�5SE+BETTER+VISUALS�+#4!+AND+IS+ABLE+TO+DRAW+TRAFFIC

TO+THE+WEBSITE�

��



.EIL+0ATEL+WHO+MOST+PEOPLE+FOLLOWING+FOREIGN+SOURCES+OF+THE+DIGITAL

MARKETING+SECTOR+ARE+FAMILIAR+WITH�+COMMUNICATES+WITH+HIS+USERS+BY+�$O+YOU

WANT+MORE+TRAFFIC�+MORE+SALES��+#4!�+4HE+#4!+IS+SUCCESSFUL+TO+ENCOURAGE

USERS+TO+WRITE+THEIR+EMAIL+ADDRESSES+ON+THE+RELEVANT+FORM�+4HIS+ALSO+GIVES

THE+USER+THE+CHANCE+TO+GET+IN+TOUCH+WITH+SITE+ADMINS+WHO+ARE+EXACTLY+THERE

TO+HELP�

5SE+#4!S+%FFECTIVELY

4HE+MOST+IMPORTANT+FEATURE+OF+#4!S+IS+THAT+THEY+HAVE+DIFFERENTABLE+BY+THE

USER�+$IFFERENT+FONTS�+DIFFERENT+COLORED
TEXTS�+DIFFERENT+SIZES+ARE+OFTEN+USED

IN+#4!S�+(OWEVER�+IN+)NSTAGRAM�+WHICH+IS+VERY+IMPORTANT+FOR+ALMOST+EVERY

BRAND+TODAY�+IT+IS+NOT+POSSIBLE+TO+CREATE+A+DIFFERENTIATED+CALL+TO+ACTION

BUTTON�.EVERTHELESS�+THE+SPACE+RESERVED+FOR+THE+WEBSITE+LINK+ON+)NSTAGRAM

BIO+SECTION+ENABLES+USER+TO+HAVE+DIFFERENT+COLORED+AND+A+THICKER+FONT+TEXTS�

4HIS+MEANS+THAT+YOU+CAN+USE+YOUR+CREATIVE+#4!+THERE�

)N+THE+EXAMPLE+ABOVE�+YOU+CAN+SEE+A+CUSTOMIZED+#4!+LINK+ON+)NSTAGRAM�

��



+

(AVE+3IMPLE+"UT+#REATIVE+#4!S

3OMETIMES�+WHEN+YOU+SAY+IT+SHOULD+BE+�BETTER+v�+OR+hMORE+CREATIVE��

NOTHING+COMES+UP�+)N+SUCH+CASES�+SIMPLE+THINKING+WILL+SAVE+LIVES�+3IMPLE

#4!S+ATTRACTING+THE+ATTENTION+AND+SYMPATHY+OF+THE+TARGET+AUDIENCE+ARE

MORE+CLICKABLE+THAN+YOU+THINK�

4HE+ABOVE+IS+A+DELIGHTFUL+VISUAL+EXAMPLE+OF+A+SIMPLE+AND+CREATIVE+#4!�+�,ET

US+FIND+YOUR+NEXT+CAR�+4HIS+WILL+BE+MUCH+EASIER+THAN+DRAWING��+$ONgT+YOU

THINK+ITgS+SYMPATHETIC�"ECAUSE+THE+COMPANY+DID+NOT+GET+THE+EXPECTED

RESULTS+FROM+THE+!�"+SPLIT+TEST�+THEY+THOUGHT+THEY+SHOULD+GO+WITH+SOMETHING

SIMPLER�+SO+THEY+HAVE+PREPARED+THIS+IMAGE+AND+REWARDED+WITH+AN+INCREASE

IN+CONVERSION+RATES+BY+������

��



&EEL+&REE+TO+4RY+$IFFERENT+&ONTS+IN+9OUR+#4!S

#4!+TEXT+IS+WRITTEN+IN+A+DARKER+BOX+COMPARED+TO+THE+BACKGROUND+COLOR�+4HIS

BOX+IN+THE+FORM+OF+A+BUTTON+IS+NOT+INTERESTING+WHEN+IT+IS+VIEWED+AS+A+#4!�

"UT+#4!+TEXT+IN+DIFFERENT+COLORS+AND+FONTS+IN+THE+BUTTON+DRAWS+A+GREATS

ATTENTION+AND+ENCOURAGES+CLICKS�+RIGHT�

+

-OST+DESIGNERS+AND+MARKETERS+DO+NOT+PREFER+SUCH+SHARP+TRANSITIONS

BETWEEN+FONTS�+HOWEVER�+USING+THE+RIGHT+COLOR+AND+THE+RIGHT+FONTS+CAN+REALLY

SERVE+ITS+PURPOSE�

#!.+30!-+!CT
!CCORDING+TOë&EDERAL+4RADE+#OMMISSION�+THE+#!.
30!-+!CT+IS+A+LAW+BY

53+GOVERNMENT�+WHICH+SETS+THE+RULES+FOR+COMMERCIAL+EMAIL�+ESTABLISHES

REQUIREMENTS+FOR+COMMERCIAL+MESSAGES�+GIVES+RECIPIENTS+THE+RIGHT+TO+HAVE

YOU+STOP+EMAILING+THEM�+AND+SPELLS+OUT+TOUGH+PENALTIES+FOR+VIOLATIONS�

$ECLINATION+OF+THE+#!.
30!-+!CTI+IS+#ONTROLLING+THE+!SSAULT+OF+.ON


3OLICITED+0ORNOGRAPHY+AND+-ARKETING+

+

!CT�%ACH+SEPERATE+EMAIL+BEING+CONTRARY+TO+LAW+MAY+SUBJECT+TO+AëPENALTY+UP

TO+�������

��



#!.
30!-+!CT+2EQUIREMENTS

$ETAILS+IN+YOUR+COMMERCIAL+MESSAGES+SHOULD+BE+CLEAR+AND+TRUTHFUL�

SUBJECT+LINE�+EMAIL+ADDRESSES+AND+DOMAIN+NAME�+AND+�4O�+AND+�&ROM�

�%MAILS+THAT+ARE+SENT+FOR+ADVERTISING+PURPOSES+MUST+BE+CLEARLY+AND

OBVIOUSLY+INDICATED+AS+AN+AD�

-ESSAGES+CONTAINING+SEXUAL+CONTENT+MUST+CONTAIN+h3%85!,,9


%80,)#)4�v+EXPRESSION+AT+THE+BEGINNING+OF+THE+EMAIL+SUBJECT+LINE�!LSO�

INFORMATION+NEED+TO+BE+VIEWABLE+ONLY+IN+THE+CONDITION+OF+OPENNING+THE

MESSAGE�

%MAILS+MUST+CONTAIN+A+VALID�+REGISTERED+POSTAL+ADDRESS+EVERY+TIME�

5NDER+THE+LEGISLATION�+SUBSCRIBERS+HAVE+THE+RIGHT+TO+OPT+OUT+FROM+YOUR

EMAIL+LIST+AT+ANY+TIME�+SO+OPT
OUT+OPPORTUNITY+HAVE+TO+BE+PRESENTED+IN

EVERY+EMAIL�

9OU+NEED+TO+ENSURE+THAT+EMAILS+SENT+FROM+A+THIRD+PARTY
SERVICES+FOR+YOU

MUST+COMPLY+WITH+THESE+NECCESSITIES�+/THERWISE�+YOU+WILL+BE+THE+ONE

PENALIZED�

+

+

+

+

+

��



(ERE+IS+AN+EXAMPLE+OF+#!.
30!-ëCOMPLIANTëEMAIL�

(ERE+IS+AN+EXAMPLE+OF+#!.
30!-ëNON
COMPLIANTëEMAIL�

��



#ANADIAN+!NTI
3PAM+,AW

�#!3,	

7HAT+IS+#!3,+�#ANADIAN+!NTI
3PAM+,AW	�
#!3,+IS+ANTI
SPAM+LEGISLATIONëTHAT+WILL+APPLY+TO+ALL+TYPES+OF+ELECTRONIC

MESSAGES+BUSINESSES+SEND+IN+CONCERT+WITH+COMMERCIAL+ACTIVITY�+)T+IS+RULED+IN

ORDER+TO�

0REVENT+MISUSE+OF+DIGITAL+TECHNOLOGY+AND+ELECTRONIC+TREATS�+

AND(ELP+ORGANIZATIONS+STAY+COMPETITIVE+IN+THE+GLOBAL+DIGITAL+MARKET�

+

�ë#!3,+REQUIRES+ORGANIZATIONS+TO+TAKE+PERMISSION+FROM+RECIPIENTS+BEFORE

SENDING+COMMERCIAL+ELECTRONIC+MESSAGES+�#%-S	�

��



(OW+TO+4AKE+0ERMISSION+FROM+2ECIPIENTS�
#LEARLY+IDENTIFY+THE+BRAND+NAME+ASKING+FOR+CONSENT�

0ROVIDE+YOUR+EMAIL+ADDRESS�+PHONE+NUMBER+OR+WEBSITE+TO+BE+REACHABLE

ALL+THE+TIME�

#REATE+A+RELATIONSHIP+GUARANTEEING+THAT+THEIR+PERSONAL+INFORMATION+WILL

NOT+BE+SHARED+WITH+THIRD+PARTIES�+AND

/FFER+A+FREE+UNSUBSCRIBE+MECHANISM+FOR+THOSE+SUBSCRIBERS�

+

+

+

7HAT+HAPPENS+IF+WE+DON�T+COMPLY+WITH

#!3,�

/RGANIZATIONS+THAT+DO+NOT+MEET+WITH+THE+REQUIREMENTS+OF+#!3,+MAY+BE

PUNISHED+BY�

0ENALTIES+UP+TO+���+MILLION

#RIMINAL+CHARGES

#IVIL+CHARGES+AND�OR

0ERSONAL+LIABILITY+FOR+EXECUTIVES�

+

+

+

+

��



(OW+CAN+WE+PREPARE+FOR+#!3,�

+

)DENTIFY+THE+CHANNELS+THAT+YOU+SEND+COMMERCIAL+ELECTRONIC+MESSAGES

�#%-S	�

#HECK+IF+YOU+HAVE+OBTAINED+THE+PERMISSION+OF+YOUR+SUBSCRIBERS+FOR+#%-�

$RAW+YOUR+PATH+TO+MEET+WITH+#!3,+REQUIREMENTS�

-AKE+SURE+YOUR+#%-+CONTENT+IS+IN+LINE+WITH+#!3,+REQUIREMENTS�

#ONTROL+THAT+EVERY+SINGLE+ELECTRONIC+MESSAGE+ALLOWS+FOR+UNSUBSCRIBE�

+

+

+

+

#INEMAGRAPH

7HAT+IS+A+#INEMAGRAPH�

#INEMAGRAPHS+ARE+MOVING+PHOTOGRAPHS+WITHOUT+ANY+NOTICEABLE+BREAKS+OR

EDITS�+4HEY+ARE+THE+HYBRID+OF+PHOTOGRAPHY+AND+VIDEO�+"USINESSES+USING

CINEMAGRAPHS+OFTEN+HAVE+LONGER+SESSION+TIMES+FOR+THEIR+WEBSITES+AND+APPS�

HIGHER+CLICK+RATES+OVER+BANNERS+AND+DISPLAYED
ADS�+AND+GREATER+USER

ENGAGEMENT+IN+SOCIAL+MEDIA�

7HERE+TO+5SE+A+#INEMAGRAPH�
,IKE+IMAGE+AND+VIDEO�+THE+CREATIVE+USE+OF+CINEMAGRAH+MAY+BE+LIMITLESS�

��



)NSTANCES+OF+HOW+AND+WHERE+CINEMAGRAPHS+CAN+BE+USED+INCLUDE�

$IGITAL+ADVERTISEMENTS

7EBSITES�+LANDING+PAGES�+AND+BLOGS

%MAIL�NEWSLETTERS

3OCIAL+MEDIA

$IGITAL+DISPLAYS+AND+BILLBOARDS

,ONG+FORM+VIDEOS

-USEUM+AND+GALLERIES

+

+

+

+

+

+

&ORMAT+FOR+#INEMAGRAPH

+

"ACK+TO+THE+HISTORY+OF+CINEMAGRAPHS�+THEY+WERE+IN+THE+FORMAT+OF+')&�

HOWEVER�+BEAUSE+THE+LIMITATIONS+IN+')&+FORMAT�+USUALLY+(4-,+�+VIDEO

FORMAT+IS+USED+TO+DISPLAY+CINEMAGRAPHICS+AT+A+HIGH+QUALITY+AND+SMALL+FOLDER

SIZES�

#LICK
TO
/PEN+2ATE+�#4/2	
#LICK
TO
OPEN+RATE+IS+A+METRIC+TO+MEASURE+THE+EFFECTIVENESS+OF+YOUR+EMAIL

CONTENT+BECAUSE+IF+YOUR+LINKS�+THE+LAYOUT�+AND+THE+CONTENT+ARE+ATTENTION


GRABBING�+THE+RECIPIENTS+WILL+WANT+TO+CLICK+A+#4!+TO+LEARN+MORE�+#4/2

LEAVES+ROOM+FOR+THE+INTERPRETATION+BETWEEN+THE+NUMBER+OF+PEOPLE+WHO

OPENED+THE+EMAIL+AND+THE+NUMBER+OF+PEOPLE+WHO+OPENED+AND+ACTUALLY

HAD+AN+ACTUAL+ACTIVITY+�CLICK	�

��



)NSTANCES+OF+HOW+AND+WHERE+CINEMAGRAPHS+CAN+BE+USED+INCLUDE�

$IGITAL+ADVERTISEMENTS

7EBSITES�+LANDING+PAGES�+AND+BLOGS

%MAIL�NEWSLETTERS

3OCIAL+MEDIA

$IGITAL+DISPLAYS+AND+BILLBOARDS

,ONG+FORM+VIDEOS

-USEUM+AND+GALLERIES

+

+

+

+

+

+

&ORMAT+FOR+#INEMAGRAPH

+

"ACK+TO+THE+HISTORY+OF+CINEMAGRAPHS�+THEY+WERE+IN+THE+FORMAT+OF+')&�

HOWEVER�+BEAUSE+THE+LIMITATIONS+IN+')&+FORMAT�+USUALLY+(4-,+�+VIDEO

FORMAT+IS+USED+TO+DISPLAY+CINEMAGRAPHICS+AT+A+HIGH+QUALITY+AND+SMALL+FOLDER

SIZES�

#LICK
TO
/PEN+2ATE+�#4/2	
#LICK
TO
OPEN+RATE+IS+A+METRIC+TO+MEASURE+THE+EFFECTIVENESS+OF+YOUR+EMAIL

CONTENT+BECAUSE+IF+YOUR+LINKS�+THE+LAYOUT�+AND+THE+CONTENT+ARE+ATTENTION


GRABBING�+THE+RECIPIENTS+WILL+WANT+TO+CLICK+A+#4!+TO+LEARN+MORE�+#4/2

LEAVES+ROOM+FOR+THE+INTERPRETATION+BETWEEN+THE+NUMBER+OF+PEOPLE+WHO

OPENED+THE+EMAIL+AND+THE+NUMBER+OF+PEOPLE+WHO+OPENED+AND+ACTUALLY

HAD+AN+ACTUAL+ACTIVITY+�CLICK	�

��



#4/2+METRIC+IS+CALCULATED+BY+THE+NUMBER+OF+CLICKS+DIVIDED+BY+THE+NUMBER

OF+OPENS

+

�%XAMPLE�+)F+THERE+ARE+���+CLICKS+AND+���+OPENS+OF+AN+EMAIL�+ITS+#4/2

RESULTS+IN+����+��������	
���	

!+GOOD+#4/2+SHOULD+BE+AROUND+���
���+DEPENDING+ON+THE+INDUSTRY+AND

ON+THE+GOAL+OF+THE+EMAIL+CAMPAIGN�

+

)N+ORDER+TO+OBTAIN+THE+BEST+RESULTS+AND+MAKE+THE+NECESSARY+IMPROVEMENTS�

YOU+NEED+TO+CATEGORIZE+YOUR+EMAILS+�NEWSLETTER�+PROMOTIONAL�+WELCOME

ETC�	�+THEN+APPLY+THE+METRIC+SEPARETELY+FOR+EACH+TYPE�

4IPS+TO+'ENERATE+-ORE+#LICKABLE+%MAILS

-AKE+YOUR+EMAILS+EASILY+SCANNABLE�

#REATE+A+DYNAMIC+CONTENT+WITH+CLEAR+CALLS
TO
ACTION�

$ESIGN+CONVINCING+AND+EFFECTIVE+EMAILS+FOR+CONVERSION�

+

+

��



+

#LICK
4HROUGH+2ATE+VS�+#LICK
TO
/PEN+2ATE

4HE+DIFFERENCE+BETWEEN+#42+AND+#4/2+IS+SLIGHT�+BUT+CRUCIAL�

+

,ETgS+EXPLAIN+BOTH+THE+DIFFERENCE+AND+THE+IMPORTANCE+THROUGH+AN+INSTANCE�

%MAIL+!�ë���+SENT�+��+PEOPLE+OPENED�+�+RECIPIENTS+CLICKED�

#42�+��+#4/2�+���

+

)NTERPRETATION�

+

)TS+OVERALL+PERFORMANCE+IS+AROUND+���+4HE+SUCCESS+OF+THE+CONTENT+WITHIN+THE

EMAIL+IS+����

%MAIL+"�ë���+SENT�+��+PEOPLE+OPENED�+��+PEOPLE+CLICKED�

#42�+���+#4/2�+���

+

)NTERPRETATION�

+

)TS+OVERALL+PERFORMANCE+IS+AROUND+����+4HE+SUCCESS+OF+THE+CONTENT+WITHIN

THE+EMAIL+IS+����

��



#LICK
4HROUGH+2ATE+�#42	

7HAT+IS+#LICK
4HROUGH+2ATE+�#42	�
4HE+PERCENTAGE+OF+THE+PEOPLE+WHO+SAW+A+SEARCH+RESULT�+AD�+OR+E
MAIL+WHO

THEN+CLICKED+THROUGH+TO+YOUR+WEBSITE�+�CLICKS+�+IMPRESSIONS�#42	

#42+IS+THE+%NGLISH+ABBREVIATION+OF+#LICK
4HROUGH
2ATIO�+#42+IS+ALSO+CALLED

THE+CLICK+THROUGH+RATE�+#LICK
4HROUGH+RATIO+MEANS+THAT+THE+CLICK
4HROUGH

RATIO+IS+EXPRESSED+AS+A+PERCENTAGE�+4HE+CLICK
THROUGH+RATIO+SHOWS+THE+RATIO

OF+THE+NUMBER+OF+PEOPLE+WHO+SEE+AN+ADVERTISEMENT+OR+SEARCH+ENGINE+RESULT

AND+THE+NUMBER+OF+PEOPLE+WHO+ACTUALLY+CLICK+ON+THE+WEBSITE�

#42+ON+!DS

)N+THE+CASE+OF+AN+ADVERTISEMENT�+#42+IS+A+KEY+FACTOR�+4HE+HIGHER+THE+#42�

THE+MORE+PEOPLE+WHO+HAVE+SEEN+THE+AD+ALSO+CLICK+ON+IT�+#42+IS+ALSO+A+FACTOR

IN+DETERMINING+THE+QUALITY+SCORE+IN+!D7ORDS�+)NCREASING+#42+CAN+INCLUDE

MAKING+THE+AD+MORE+ATTRACTIVE+TO+THE+TARGET+AUDIENCE�

��



#42+IN+THE+3EARCH+%NGINE
4HE+#42+IN+THE+SEARCH+ENGINE+INDICATES+HOW+OFTEN+PEOPLE+CLICK+ON+YOUR+AD

IN+THE+SEARCH+ENGINE+AFTER+THEY+HAVE+VIEWED+IT�+4HE+HEIGHT+OF+THE+#42

DEPENDS+ON+YOUR+SPOT+IN+THE+SEARCH+ENGINE�+!DS+THAT+ARE+IN+THE+TOP+SPOT+IN

THE+SEARCH+ENGINE+DELIVER+A+HIGHER+#42+THAN+AD+THAT+IS+AT+THE+BOTTOM+OF+THE

SEARCH+ENGINE�+"ESIDES+THE+SPOT+OF+THE+AD+IN+SEARCH+ENGINE�+AN+ATTRACTIVE

TEXT+CAN+ALSO+PROVIDE+A+HIGHER+#42�+)F+YOUR+AD+IS+MORE+ATTRACTIVE+THAN+YOUR

UPSTAIRS+IN+THE+SEARCH+ENGINE�+YOU+MAY+STILL+HAVE+A+HIGHER+#42�+!ND+THIS

CONTRIBUTES+BACK+TO+A+BETTER+QUALITY+SCORE�

1UALITY+3CORE
!LL+YOUR+ADS+HAVE+A+HIGH+#42�+IT+MEANS+THAT+PEOPLE+FIND+YOUR+AD+USEFUL+OR

RELEVANT�+'OOGLE+REWARDS+THIS+BY+GIVING+HIGH+#42+ADS+A+HIGHER+QUALITY

SCORE�+!+HIGHER+QUALITY+SCORE+CAN+HELP+REDUCE+COSTS+AND+INCREASE+YOUR+AD

POSITION�

#LOAKING

+

7HAT+IS+#LOAKING�

#LOAKINGëIS+A+TECHNIQUE+OF+SHOWING+SEARCH+ENGINES+DIFFERENT+CONTENT+THAN+A

REGULAR+VISITOR+WOULD+SEE�

+

4HE+GOAL+OF+CLOAKINGëIS+TO+BOOST+A+WEBSITEgS+SEARCH+ENGINE+RANK+ON+CERTAIN

KEYWORDS��

+

ë#LOAKING+MAY+LEAD+BEING+DEMOTED+OR+BEING+REMOVED+FROM+SEARCH+ENGINE

RESULTS�

+

4O+PREVENT+CLOAKING�+DO+NOT+PRESUME+TO+EXHIBIT+DIFFERENT+CONTENT+TO

'OOGLEBOT+BASED+ON+USER
AGENT+OR+)0+ADDRESS�

��



#OMPLAINT+2ATE

#OMPLAINT+RATEëIS+THE+PERCENTAGE+OF+RECIPIENTS+WHO+FLAGGED+YOUR+EMAIL+AS

SPAM�+9OU+NEED+TO+MEASURE+YOUR+COMPLAINT+RATE+ON+AëWEEKLYëBASIS�+4HERE

ARE+FIVE+MAIN+REASONS+WHY+YOUR+COMPLAINT+RATE+MAY+BE+HIGH�

7HAT+IS+#OMPLAINT+2ATE

0URCHASED+EMAIL+LISTS�

.OT+INCLUDING+AN+UNSUBSCRIBE+LINK�

)RRELEVANT+CONTENT�)NCORRECT+EMAIL+ADDRESSES�

%MAIL+SENDING+FREQUENCY�

+

+

+

+

��



#OMPLAINT+2ATE+#ALCULATION�

+

4OTAL+.UMBER+OF+#OMPLAINTS�.UMBER+OF+%MAILS+$ELIVERED

+

9OU+CANëDECREASE+YOUR+COMPLAINT+RATEëBY+FOLLOWING+TIPS+GIVEN+BELOW�

#REATE+A+WIN
BACK+CAMPAIGN�

2EGULARLY+REMOVE+INACTIVE+USERS+FROM+YOUR+LIST�

3ET+EXPECTATIONS+IN+YOUR+CUSTOMERSg+MIND�

-AINTAIN+CONSISTENCY�

-AKE+IT+EASY+TO+UNSUBSCRIBE�

5SE+DOUBLE+OPT
IN�

+

+

+

+

+

��



#ONFIDENCE+,EVEL

#ONFIDENCE+,EVELëIS+THE+PERCENTAGE+OF+TIME+THAT+A+STATISTICAL+OUTCOME

WOULD+BE+SUFFICIENT+IF+NUMEROUS+RANDOM+SAMPLES+ARE+TAKEN�

+

#ONFIDENCE+LEVEL+CARRIES+A+GREAT+IMPORTANCE+IN+INTERPRETING+!�"+TESTING

RESULTS�

+

,ETgS+GIVE+ANëEXAMPLEëTO+CLARIFY+THE+KNOWLEDGE�

+

���ë!N+!�"+TESTING+WITH+THE+TWO+EMAIL+VARIATIONS+IS+CONDUCTED�+AND+GIVES

THE+FOLLOWING+RESULTS�

7HAT+IS+#ONFIDENCE+,EVEL�

+

#ONVERSION�ë.UMBER+OF+#LICKTHROUGHS+�+.UMBER+OF+%MAILS+3ENT

+

!�+����

+

"�+�����

+

3TANDARD+%RROR�ë3QUARE+ROOT+OF+�#ONVERSION+2ATE
��
#ONVERSION

2ATE	�3AMPLE+3IZE�

+

!�+�������

+

"�+������

��



3IGNIFICANCE�ë�#ONVERSION+2ATE�6ARIATION+"	+n+#ONVERSION+2ATE�6ARIATION

!	��3QUARE+ROOT+OF+��3TANDARD+%RROR3TANARD+%RROR	�6ARIATION+!	+�

�3TANDARD+%RROR3TANARD+%RROR	+�6ARIATION+"	�

+

:
3CORE�+����

+

)NTERPRETATION�

+

4HE+PROBABILITY+CORRESPONDING+TO+:
3CORE+OF+����+ISë�����+4HIS+MEANS+THE

TEST+IS+���+CONFIDENT+THAT+CONVERSION+DERIVED+IN+6ARIATION+"+IS+TRULY+HIGHER

THAN+CONVERSION+IN+6ARIATION+!�

+

'ENERALLY+IN+THE+CASE+OF+EMAIL+!�"+TESTING�+A+CONFIDENCE+LEVEL+OF+���+OR

ABOVE+IS+RECOMMENDED�

#ONVERSION+2ATE
4HE+PERCENTAGE+OF+THE+PEOPLE+WHO+CLICKED+THROUGH+TO+YOUR+WEBSITE+WHO

THEN+TOOK+A+POSITIVE+ACTION�+SUCH+AS+PURCHASING+SOMETHING+OR+SIGNING+UP

FOR+A+NEWSLETTER�

#ONVERSION+2ATE+ON+'OOGLE+!NALYTICS

#ONVERSIONS+MEANS+IN+'OOGLE+!NALYTICS�+ACHIEVING+GOALS�+!+GOAL+CAN+BE

SET+UP+IN+!NALYTICS+IN+THE+FORM+OF+AN+ORDERED+PRODUCT�+A+NEWSLETTER

SUBSCRIPTION+OR+A+PAGE+SENT+VIA+A+TWEET�

7HAT+IS+#ONVERSION�
#ONVERSIONS+ARE+EXPRESSED+IN+CONVERSION+RATES�+!+CONVERSION+RATE+INDICATES

HOW+MANY+PERCENT+OF+VISITORS+WHO+HAVE+COMPLETED+SPECIFIC+CONVERSION�+&OR

EXAMPLE�+IF+THERE+ARE+���+VISITORS+ON+YOUR+WEBSITE+BUT+��+VISITORS+IS+GOING+TO

BUY+YOUR+PRODUCT�+THAN+THE+CONVERSION+RATE+WILL+BE+�+�������	
����+�+����

&OR+A+BETTER+ANALYSIS+IT�S+IMPORTANT+TO+KNOW+YOUR+CONVERSION+RATE�4HIS

CONVERSION+RATE+CAN+RELATE+TO+ALL+SITE+VISITORS�+BUT+ALSO+BE+SEGMENTED�+4HIS

ALLOWS+YOU+TO+VIEW+THE+CONVERSION+RATE+PER+TRAFFIC+SOURCE�

��



#ONVERSION+2ATE+/PTIMIZATION

!S+WELL+AS+THE+SEARCH+ABILITY+OF+A+SITE+CAN+BE+OPTIMIZED�+IT+IS+ALSO+POSSIBLE+TO

OPTIMIZE+THE+CONVERSION�+4HE+FEWER+OBSTACLES+IN+THE+WAY+TO+A+GOAL�+THE

MORE+PEOPLE+WILL+COMPLETE+THAT+GOAL�

#OST
PER
#LICK+�#0#	

+

7HAT+IS+#OST+PER+#LICK+�#0#	�

4HE+AMOUNT+YOU+PAY+ON+AN+ADVERTISING+PLATFORM+FOR+EACH+CLICK�

��



#0#+IS+THE+%NGLISH+ABBREVIATION+OF+#OST+0ER+#LICK�+#0#+IS+A+CALCULATION

MODEL+FOR+ONLINE+ADVERTISING�+!N+AMOUNT+IS+ACTUALLY+AGREED+PER+CLICK�+4HE

ADVERTISER+PAYS+A+CERTAIN+AMOUNT+AT+A+TIME+WHEN+THE+ADVERTISEMENT+IS

CLICKED�+4HE+NUMBER+OF+TIMES+THE+AD+IS+DISPLAYED+IS+SEPARATE+FROM+IT�+&OR

EXAMPLE�+AN+AD+CAN+DISPLAY+���+TIMES+AND+RECEIVE+��+CLICKS�+4HE+#0#

CALCULATION+MODEL+ONLY+PAYS+THE+CLICKS�

!UTOMATIC+#0#+"IDDING

9OU+CAN+CHOOSE+AUTOMATIC+BIDDING+AND+BIDDING+MANUALLY�+7ITH+AUTOMATIC

BIDDING�+'OOGLE+CHOOSES+THE+BID+AMOUNTS+THAT+FALLWITHIN+YOUR+BUDGET�+"E

CAREFUL+NOT+TO+PUT+YOUR+DAILY+BUDGET+TOO+HIGH�+BECAUSE+IT+CAN+GO+HARD�

!UTOMATIC+BIDDING+IS+USEFUL+IF+YOU+HAVENgT+MASTERED+THE+!D7ORDS+SYSTEM

AS+WELL�+7ITH+MANUAL+BIDDING�+HOWEVER�+YOU+CAN+ACHIEVE+A+BETTER+RETURN�

-ANUAL+#0#+"IDDING

7ITH+MANUAL+BIDDING+YOU+CHOOSE+THE+BID+AMOUNTS+YOURSELF�+4HE+ADVANTAGE

IS+THAT+YOU+HAVE+FULL+CONTROL+OVER+THE+AMOUNT+YOU+HAVE+FOR+A+CLICK�+-ANUALLY

BIDDING+IS+ADVISABLE+IF�+FOR+EXAMPLE�+YOU+HAVE+MORE+MONEY+FOR+ONE+WORD

THAN+FOR+ANOTHER+WORD�+7ITH+AUTOMATIC+BIDDING+YOU+DONgT+HAVE+THIS+IN+HAND�

'OOGLE+!D7ORDS+CAN+GIVE+YOU+A+MAXIMUM+OF+THE+COST+OF+A+CLICK�+WHICH+IS

THE+MAXIMUM+#0#+BID+�-AX+#0#	�+4HIS+IS+THE+HIGHEST+AMOUNT+4HE

ADVERTISER+IS+WILLING+TO+PAY+FOR+A+CLICK�+3OMETIMES+THE+#0#+PRICING+MODEL

ALSO+MENTIONS+PAY+PER+CLICK+�00#�+0AY
PER
CLICK	�

-AXIMUM+#0#+"IDDING

��



#ONVERSION+2ATE

#ONVERSION+2ATE

4HE+PERCENTAGE+OF+THE+PEOPLE+WHO+CLICKED+THROUGH+TO+YOUR+WEBSITE+WHO

THEN+TOOK+A+POSITIVE+ACTION�+SUCH+AS+PURCHASING+SOMETHING+OR+SIGNING+UP

FOR+A+NEWSLETTER�

#ONVERSION+2ATE+ON+'OOGLE+!NALYTICS

#ONVERSIONS+MEANS+IN+'OOGLE+!NALYTICS�+ACHIEVING+GOALS�+!+GOAL+CAN+BE

SET+UP+IN+!NALYTICS+IN+THE+FORM+OF+AN+ORDERED+PRODUCT�+A+NEWSLETTER

SUBSCRIPTION+OR+A+PAGE+SENT+VIA+A+TWEET�

#ONVERSIONS+ARE+EXPRESSED+IN+CONVERSION+RATES�+!+CONVERSION+RATE+INDICATES

HOW+MANY+PERCENT+OF+VISITORS+WHO+HAVE+COMPLETED+SPECIFIC+CONVERSION�+&OR

EXAMPLE�+IF+THERE+ARE+���+VISITORS+ON+YOUR+WEBSITE+BUT+��+VISITORS+IS+GOING+TO

BUY+YOUR+PRODUCT�+THAN+THE+CONVERSION+RATE+WILL+BE+�+�������	
����+�+����

&OR+A+BETTER+ANALYSIS+IT�S+IMPORTANT+TO+KNOW+YOUR+CONVERSION+RATE�4HIS

CONVERSION+RATE+CAN+RELATE+TO+ALL+SITE+VISITORS�+BUT+ALSO+BE+SEGMENTED�+4HIS

ALLOWS+YOU+TO+VIEW+THE+CONVERSION+RATE+PER+TRAFFIC+SOURCE�

7HAT+IS+#ONVERSION�

#ONVERSION+2ATE+/PTIMIZATION

!S+WELL+AS+THE+SEARCH+ABILITY+OF+A+SITE+CAN+BE+OPTIMIZED�+IT+IS+ALSO+POSSIBLE+TO

OPTIMIZE+THE+CONVERSION�+4HE+FEWER+OBSTACLES+IN+THE+WAY+TO+A+GOAL�+THE

MORE+PEOPLE+WILL+COMPLETE+THAT+GOAL�

��



#OST
PER
#LICK+�#0#	

7HAT+IS+#OST+PER+#LICK+�#0#	�

4HE+AMOUNT+YOU+PAY+ON+AN+ADVERTISING+PLATFORM+FOR+EACH+CLICK�

#0#+IS+THE+%NGLISH+ABBREVIATION+OF+#OST+0ER+#LICK�+#0#+IS+A+CALCULATION

MODEL+FOR+ONLINE+ADVERTISING�+!N+AMOUNT+IS+ACTUALLY+AGREED+PER+CLICK�+4HE

ADVERTISER+PAYS+A+CERTAIN+AMOUNT+AT+A+TIME+WHEN+THE+ADVERTISEMENT+IS

CLICKED�+4HE+NUMBER+OF+TIMES+THE+AD+IS+DISPLAYED+IS+SEPARATE+FROM+IT�+&OR

EXAMPLE�+AN+AD+CAN+DISPLAY+���+TIMES+AND+RECEIVE+��+CLICKS�+4HE+#0#

CALCULATION

!UTOMATIC+#0#+"IDDING

9OU+CAN+CHOOSE+AUTOMATIC+BIDDING+AND+BIDDING+MANUALLY�+7ITH+AUTOMATIC

BIDDING�+'OOGLE+CHOOSES+THE+BID+AMOUNTS+THAT+FALLWITHIN+YOUR+BUDGET�+"E

CAREFUL+NOT+TO+PUT+YOUR+DAILY+BUDGET+TOO+HIGH�+BECAUSE+IT+CAN+GO+HARD�

!UTOMATIC+BIDDING+IS+USEFUL+IF+YOU+HAVENgT+MASTERED+THE+!D7ORDS+SYSTEM

AS+WELL�+7ITH+MANUAL+BIDDING�+HOWEVER�+YOU+CAN+ACHIEVE+A+BETTER+RETURN�

��



-ANUAL+#0#+"IDDING

7ITH+MANUAL+BIDDING+YOU+CHOOSE+THE+BID+AMOUNTS+YOURSELF�+4HE+ADVANTAGE

IS+THAT+YOU+HAVE+FULL+CONTROL+OVER+THE+AMOUNT+YOU+HAVE+FOR+A+CLICK�+-ANUALLY

BIDDING+IS+ADVISABLE+IF�+FOR+EXAMPLE�+YOU+HAVE+MORE+MONEY+FOR+ONE+WORD

THAN+FOR+ANOTHER+WORD�+7ITH+AUTOMATIC+BIDDING+YOU+DONgT+HAVE+THIS+IN+HAND�

'OOGLE+!D7ORDS+CAN+GIVE+YOU+A+MAXIMUM+OF+THE+COST+OF+A+CLICK�+WHICH+IS

THE+MAXIMUM+#0#+BID+�-AX+#0#	�+4HIS+IS+THE+HIGHEST+AMOUNT+4HE

ADVERTISER+IS+WILLING+TO+PAY+FOR+A+CLICK�+3OMETIMES+THE+#0#+PRICING+MODEL

ALSO+MENTIONS+PAY+PER+CLICK+�00#�+0AY
PER
CLICK	�

-AXIMUM+#0#+"IDDING

#OST
PER
4HOUSAND

)MPRESSIONS+�#0-	

7HAT+IS+#OST+PER+4HOUSAND+)MPRESSIONS

�#0-	�

4HE+AMOUNT+YOU+PAY+ON+AN+ADVERTISING+PLATFORM+PER+THOUSAND+TIMES

PEOPLE+SEE+YOUR+AD�

+��



#OST+0ER+4HOUSAND+)MPRESSIONS�+BETTER+KNOWN+AS+#0-+IN+THE+ONLINE

MARKETING+WORLD�+MEANS+LITERALLY+TRANSLATED+�#OST+PER+THOUSAND��+4HE

THOUSAND+REFERS+TO+THE+NUMBER+OF+IMPRESSIONS�+#0-+IS+THEREFORE+THE+COST

PER+THOUSAND+VIEWS�

+

(ERE+ONE+SPEAKS+MAINLY+ABOUT+THE+REPRESENTATIONS+OF+A+CERTAIN+TYPE+OF

ADVERTISEMENT�+USUALLY+IN+THE+FORM+OF+A+BANNER+ON+A+WEBSITE+OR+AN

ADVERTISEMENT+ON+&ACEBOOK�+#0-+IS+USUALLY+APPLIED+WHEN+PEOPLE+WANT+TO

INCREASE+BRAND+AWARENESS+BY+DISPLAYING+ADVERTISEMENTS�+9OU+THEN+PAY+AN

AMOUNT+PER+����+VIEWS�

7HAT+ARE+THE+BENEFITS+OF+#0-

4HE+BIGGEST+ADVANTAGE+OF+#0-+IS+THAT+A+PUBLISHER+�THE+PERSON+WHO+PLACES

THE+ADVERTISEMENT+ON+HIS+SITE	+HAS+A+VERY+CLEAR+INSIGHT+INTO+THE+INCOME+�OR

EXPENSES	�+9OU+SIMPLY+SEE+HOW+MANY+TIMES+THE+WEBPAGE+ON+WHICH+THE

BANNER+IS+DISPLAYED+

+

ON+AN+ADVERTISEMENT+HAS+BEEN+VISITED+AND+YOU+ALSO+IMMEDIATELY+KNOW+HOW

MANY+TIMES+THE+ADVERTISEMENT+HAS+BEEN+DISPLAYED�4O+INCREASE+THE+INCOME

OF+#0-+YOU+THEREFORE+HAVE+�+OPTIONS�+/N+THE+ONE+HAND+YOU+CAN+ADD+MORE

VALUABLE+CONTENT+TO+YOUR+WEBSITE+SO+THAT+YOU+GET+MULTIPLE+IMPRESSIONS+OF

THE+ADVERTISEMENT�+/R+YOU+NEGOTIATE+FOR+A+HIGHER+PAYOUT+PER+����

IMPRESSIONS�+/UR+OPINION�+'O+FOR+BOTH+AND+ACHIEVE+MAXIMUM+RESULTS�

7HAT+TO+WATCH+OUT+WITH+#0-�

)F+YOU+ARE+AN+ADVERTISER�+YOU+ARE+THEREFORE+GOING+TO+CREATE+A+BANNER+OR

ADVERTISEMENT+AND+LOOK+FOR+RELEVANT+SITES+THAT+WANT+TO+SHOW+YOUR

ADVERTISEMENT�+(OWEVER�+MAKE+SURE+THAT+YOU+PROPERLY+NEGOTIATE+THE

PLACEMENT+OF+YOUR+AD�+)T+DOES+NOT+MEAN+THAT+THE+PAGE+HAS+BEEN+VIEWED

�������+THAT+YOUR+AD+HAS+BEEN+VIEWED+������+TIMES�9OU+SHOULD+ACTUALLY

VIEW+IT+AS+A+PIECE+OF+DIGITAL+ESTATE�+!ND+JUST+LIKE+IN+THE+REAL+ESTATE+WORLD�

ONLY+ONE+THING+IS+IMPORTANT�+LOCATION�+LOCATION+AND+LOCATION�+)F+YOUR+BANNER

IS+AT+THE+BOTTOM+OF+A+PAGE�+THE+CHANCE+IS+MUCH+SMALLER+THAT+IT+WILL+BE+SEEN

EVERY+TIME�+)T+IS+LOGICAL+THAT+YOU+WILL+PAY+LESS+#0-+THAN+WITH+A+POSITION+AT+THE

TOP+OF+THE+PAGE�+3O+AGREE+WELL+IN+ADVANCE+WHERE+YOUR+ADVERTISEMENT+WILL

BE+AND+WHAT+YOU+PAY+FOR+IT�

��



(OW+TO+CALCULATE+YOUR+#0-�

+

7HEN+IT+COMES+TIME+TO+PREPARE+THE+INVOICE�+YOU+MUST+OF+COURSE+FIRST

CALCULATE+THE+#0-�+&ORTUNATELY+THIS+IS+NOT+DIFFICULT+AT+ALL�7E+WILL+TAKE+AS+AN

EXAMPLE+THAT+YOUR+PAGE+HAS+BEEN+VIEWED+�������+TIMES+AND+THAT+YOU+WILL

RECEIVE+����+EURO+#0-�+4HEN+THE+CALCULATION+OF+THIS+IS+THE

FOLLOWING��������+�+�����+IMPRESSIONS+�+���+X+���+�+�����+EUROS

#USTOMER+!CQUISITION+#OST

�#!#	

7HAT+IS+#USTOMER+!CQUISITION+#OSTS+�#!#	�

4HE+TOTAL+SALES+AND+MARKETING+COST+REQUIRED+TO+EARN+A+NEW+CUSTOMER+OVER+A

SPECIFIC+TIME+PERIOD�

+

4HE+#USTOMER+!CQUISITION+#OSTS+�#!#	+ARE+THE+AVERAGE+RECRUITMENT+COSTS

THAT+YOU+PAY+FOR+A+NEW+CUSTOMER�+4HIS++0)+IS+MAINLY+INTERESTING+BECAUSE+IT

SHOWS+YOU+FROM+WHEN+YOU+HAVE+RECOUPED+THE+COSTS+FOR+RECRUITING+A

CUSTOMER�+&OR+EXAMPLE�+BRINGING+IN+A+NEW+CUSTOMER+CAN+COST+Ó+����+)F+YOU

OFFER+A+SERVICE+THAT+COSTS+Ó+��+PER+MONTH�+YOU+WILL+HAVE+RECOUPED+THE+COSTS

AFTER+FIVE+MONTHS�+9OU+CALCULATE+THE+#!#+BY+ADDING+TOGETHER+THE+COSTS+OF

MARKETING+AND+SALES+�INCLUDING+SALARIES	+OF+A+MONTH�+4O+CALCULATE+THE

AVERAGE+COST+PER+NEW+CUSTOMER�+DIVIDE+THE+#!#+BY+THE+NUMBER+OF+NEW

CUSTOMERS+OF+THE+PERIOD�+#!#+�+�-ARKETING+�+3ALES+COSTS+�+3ALARIES

-ARKETING+AND+3ALES	+�+�.UMBER+OF+NEW+CUSTOMERS	+&OR+EXAMPLE�+YOU

SPENT+Ó+�����+ON+ADVERTISEMENTS+AND+SELLING+COSTS�+AND+THE+SALARY+COSTS

WERE+Ó+�����+FOR+THE+SAME+MONTH�+7HEN+YOU+HAVE+ACQUIRED+��+NEW

CUSTOMERS�+THE+#!#+IS�+�Ó+�����+�+Ó+�����	+�+��+�+Ó+���+PER+CUSTOMER�

��



��



#USTOMER+,IFETIME+6ALUE

�#,6	
!+PREDICTION+OF+THE+NET+PROFIT+ATTRIBUTED+TO+THE+ENTIRE+FUTURE+RELATIONSHIP

WITH+A+CUSTOMER�

+

4O+DETERMINE+,46�+MULTIPLY+THE+AVERAGE+PURCHASE+VALUE+BY+THE+AVERAGE

NUMBER+OF+SALES+IN+A+CUSTOMER�S+LIFETIME+BY+YOUR+COMPANY�S+GROSS+MARGIN�

7HAT+IS+#USTOMER+,IFETIME+6ALUE+AND+HOW

DO+YOU+MEASURE+IT+IN+'OOGLE+!NALYTICS�
+

7HEN+YOU+MEASURE+2ETURN+/N+)NVESTMENT+YOU+ARE+DOING+WELL+AS+A+WEB

STORE�+BUT+IS+IT+POSSIBLE+TO+USE+YOUR+MARKETING+BUDGET+EVEN+MORE+EFFECTIVELY

FOR+THE+LONG+TERM�+9ES�+THATgS+POSSIBLE�+5SING+THE+#USTOMER+,IFETIME+6ALUE

�#,6	�+#,6+IS+THE++EY+0ERFORMANCE+)NDICATOR+THAT+DETERMINES+THE+VALUE+OF+A

CUSTOMER�+7ITH+THIS+YOU+DETERMINE+HOW+MUCH+YOU+CAN+SPEND+TO+ATTRACT

CUSTOMERS+IN+THE+LONG+TERM�+4AKING+INTO+ACCOUNT+THE+REPEAT+PURCHASES+OF

THE+CUSTOMER�

��



+

4HIS+ARTICLE+DESCRIBES+THE+ADDED+VALUE+OF+#,6+AND+HOW+'OOGLE

!NALYTICS+�'!	+CAN+BE+USED+TO+MEASURE+THIS�+4HE+DEPLOYMENT+OF

'!+DESCRIBED+BELOW+ALSO+OFFERS+MORE+ANALYSIS+OPTIONS+FOR+NEW

AND+EXISTING+CUSTOMERS�

7HAT+IS+#USTOMER+,IFETIME+6ALUE�

#,6+IS+A+CALCULATION+OF+THE+NET+REVENUE+THAT+A+CUSTOMER+GENERATES+IN+THE

TOTAL+PERIOD+THAT+THAT+CUSTOMER+IS�+4HIS+IS+THE+REVENUE+THAT+THE+CUSTOMER+HAS

GENERATED+FROM+THE+FIRST+TO+HIS+LAST+PURCHASE�

+

3ATISFIED+CUSTOMERS+CONTINUE+TO+BUY+AT+THE+SAME+WEB+STORE�+4HEY+ORDER

AGAIN+AND+THEREFORE+GENERATE+MORE+REVENUE�+4HE+BUDGET+THAT+WAS+USED+TO

RECRUIT+THESE+CUSTOMERS+THEN+AGAIN+GENERATES+REVENUE�+4HIS+PRINCIPLE+IS

BASED+ON+THE+PRINCIPLES+OF+#,6�+#ALCULATING+#,6+SETS+A+GUIDE+VALUE+FOR+THE

LIMIT+THAT+CAN+BE+SPENT+TO+RECRUIT+A+CUSTOMER�+4HIS+HAS+MADE+#,6

INDISPENSABLE+FOR+MANY+COMPANIES+IN+DETERMINING+THE+MARKETING+BUDGET�

+

#,6+IS+THEREFORE+THE+POTENTIAL+CONTRIBUTION+OF+A+CUSTOMER+TO+THE+PROFIT+YOUR

COMPANY+IN+THE+PERIOD+THAT+THIS+CUSTOMER+BUYS+PRODUCTS�

(OW+DO+YOU+CALCULATE+#USTOMER+,IFETIME

6ALUE�

#,6+IS+AN+EXPANDED+VERSION+OF+2ETURN+/N+)NVESTMENT+�2/)	�+2/)+IS

CALCULATED+BY+DIVIDING+THE+COSTS+BY+THE+REVENUE�+#,6+ALSO+TAKES+INTO

ACCOUNT+THE+PERIOD+THAT+A+CUSTOMER+IS+A+CUSTOMER�+4HE+PERIOD+BETWEEN+THE

FIRST+AND+THE+LAST+PURCHASE+CAN+VARY�+THIS+DEPENDS+ON+THE+TYPE+OF+PRODUCT�

&OR+TRAVEL+THIS+CAN+BE+A+YEAR�+FOR+BRANDED+PRODUCTS+THIS+CAN+BE+MANY+YEARS�

��



$EDICATED+3ERVER
7HAT+IS+$EDICATED+3ERVER�

$EDICATED+SERVER+IS+A+SERVER+THAT+IS+HOSTED+BY+A+COMPANY+AND+ONLY+ALLOWS

ONE+CLIENT+COMPANY+TO+ACCESS+THE+SERVER�+4HE+WORD+�DEDICATED�+COMES

FROM+THAT+)T+IS+�DEDICATED�+TO+THE+ONE+CLIENT+AND+IS+NOT+ALLOWED+TO+BE+USED

BY+ANY+OTHER+CLIENTS�

+

!+DEDICATED+SERVER+IS+USED+TO+HOST+APPLICATIONS+AND+SERVICES�+)T+IS+HOSTED+BY

AN+ORGANIZATION+AND+ALLOWS+THE+ACCESS+OF+ONE+COMPANY�+4HE+SERVER+IS

OPERATED+BY+THE+BACKEND+PROVIDER+IN+EXCHANGE+FOR+A+FEE�+4HE+CLIENT+CAN

ALSO+REMOTELY+CONNECT+WITH+THE+SERVER+TO+PERFORM+A+SERVER+BASED+ISSUE�

+

#LIENTS+OF+AN+HOSTING+COMPANY+USUALLY+PAY+MONTHLY�+QUARTERLY+OR+YEARLY+FEE

FOR+THE+USE+OF+A+DEDICATED+SERVER�

+

$EDICATED+SERVER+HELPS+THE+USER+TO+SAVE+MONEY+OVER�+HOSTING�+MAINTAINING

AND+MANAGING+ON
SITE+SERVERS+IN+THEIR+OWN�

+

)N+MOST+CASES�+THE+HOSTING+COMPANY+DEALS+WITH+MOST+OF+THE+MAINTENANCE

ISSUES+ON+THE+DEDICATED+SERVER+OF+THE+CLIENT�

��



4HIS+INCLUDES�

/PERATING+SYSTEM+UPDATES�

5PDATES+TO+ANY+INSTALLED+APPLICATIONS�

-ONITORING+OF+THE+SERVER+AND+APPLICATIONS�

&IREWALL+MAINTENANCE�

)NTRUSION+DETECTION+AND+PREVENTION�

$ATA+BACKUPS�

$ISASTER+RECOVERY�

+

+

+

+

+

+

$OMAIN+!UTHORITY

+

7HAT+IS+$OMAIN+!UTHORITY�
$OMAIN+AUTHORITY+IS+A+SEARCH+ENGINE+RANKING+SCORE+THAT+ESTIMATES+A

WEBSITE�S+ABILITY+TO+RANK+ON+3EARCH+%NGINE+2ESULTS+0AGES+�3%20S	�+$OMAIN

AUTHORITY+RANGES+FROM+A+SCORE+OF+�+TO+����+4HE+HIGHER+YOUR+SCORE�+THE+BETTER

YOUR+WEBSITE+WILL+RANK�

��



(OW+IS+$OMAIN+!UTHORITY+SCORED�

$OMAIN+!UTHORITY+IS+SCORED+ON+A+���
POINT+LOGARITHMIC+SCALE�+.OTE+THAT+ITgS

EASIER+TO+INCREASE+YOUR+SCORE+FROM+��+TO+��+THAN+IT+IS+TO+GROW+FROM+��+TO+���

+

7HAT+IS+A+�'OOD�+$OMAIN+!UTHORITY�

$OMAIN+AUTHORITY+IS+A+COMPARATIVE+TOOL�+THEREFORE�+HAVING+A+HIGHER+SCORE

THAN+YOUR+COMPETITORS+MUST+BE+THE+GOAL+TO+BEëGOOD�

7HERE+TO+&IND+$OMAIN+!UTHORITY�

$OMAIN+!UTHORITY+METRICS+ARE+INCLUDED+IN+LOTS+OF+3%/+AND+ONLINE+MARKETING

PLATFORMS+IN+THE+WEB�ë-OZ+ECOSYSTEMëIS+THE+SUGGESTED+ONE+BY

0OPUPSMART�

(OW+TO+)NFLUENCE+$OMAIN+!UTHORITY�

$OMAIN+!UTHORITY+IS+NOT+INFLUENCED+DIRECTLY+BY+A+COMPONENT�+4HE+BEST+WAY

TO+AFFECT+THE+$OMAIN+!UTHORITY+METRIC+IS+TO+IMPROVE+YOUR+OVERALL+3%/+AND

TO+OBTAIN+MORE+LINKS+FROM+OTHER+HIGH+RANKING+WEB+PAGES�

+

$RIP+-ARKETING
7HAT+IS+$RIP+-ARKETING�

$RIP+MARKETING+IS+A+STRATEGY+MOSTLY+USED+BY+EMAIL+MARKETERS+AND+IS+A

CONSTANT+FLOW+OF+SENDING+ELECTRONIC+MARKETING+MATERIAL+FOR+A+CERTAIN+TIME

PERIOD�+$RIP+MARKETING+IS+ALSO+KNOWN+ASë�$RIP+#AMPAIGN��+�,IFECYCLE

%MAILS��+�!UTOMATED+%MAIL+#AMPAIGN��+�-ARKETING+!UTOMATION��ëORë�!UTO


2ESPONSE+#AMPAIGN��

+

9OU+MAY+USE+OTHER+TYPES+OF+MEDIUMS+�SUCH+AS+DIRECT+MAIL�+SOCIAL+MEDIA�

3-3+ETC�	+TO+APPLY+DRIP+MARKETING�

��



4HE+PRIMARY+GOAL+OF+AN+EMAIL+DRIP+MARKETING+CAMPAIGN+IS+TO+ATTRACT+THE

RIGHT+SUBSCRIBERS+WHO+WILL+BE+EXPOSED+THE+GOODS+OF+THE+ORGANIZATION

REPEATEDLY+AND+FOR+A+LONG+TIME�

+

/NE+WAY+TO+BUILD+AN+EMAIL+LIST+AND+TO+OBTAIN+USER+ENGAGEMENT+AT+THE+SAME

TIME+IS+LAUNCHING+A+DRIP+EMAIL+CAMPAIGN�

$RIP+-ARKETING+#AMPAIGNS
4O+CONSTITUTE+AN+EFFECTIVE+EMAIL+DRIP+CAMPAIGN�+YOU+NEED+TO+DETERMINE

THINGS+YOU+WANT+TO+AUTOMATE�

#HECKOUTS�

/NE
OFF+WEBSITE+VISITORS�

%NGAGEMENT�

3ET+UP+OF+ONBOARD+USER+ACCOUNTS�

+

+

+

$ONgT+TELL+ANYONE+BUT+THE+SECRET+TO+GENERATE+AN+EFFECTIVE+DRIP+IS+TO+FEED

YOUR+INSIGHTS+BY+RESULTS+IN+YOUR+EXISTING+DRIPS+AND+TO+CUSTOMIZE+THEM

ACCORDINGLY�

��



4YPES+OF+$RIP+#AMPAIGNS

��ë4OP
OF
-IND+$RIPS+(ELP+KEEP+YOUR+LEADS+ENGAGED+WITH+YOUR+COMPANY

THROUGHOUT+THE+SALES+PROCESS�

+

��ë%DUCATIONAL+$RIPS+0ROVIDE+RELEVANT+PRODUCT+INFORMATION+TO+PROSPECTS+TO

PREPARE+THEM+FOR+PURCHASE�

+

��ë2EENGAGEMENT+$RIPS+!RE+DESIGNED+TO+WIN
BACK+THE+INTEREST+OF+YOUR

COLDER+LEADS�

+

��ë#OMPETITIVE+$RIPS+4ARGETS+YOUR+COMPETITORgS+CUSTOMERS+WITH+EXPLAINING

THE+BENEFITS+OF+SWITCHING+TO+YOUR+PRODUCT�

+

��ë0ROMOTIONAL+$RIPS+%NTICE+PROSPECTS+WITH+LIMITED
RUN+PROMOTIONS+AND

SPECIAL+PRICING+OFFERS�

+

��ë4RAINING+$RIPS+#AN+BE+USED+FOR+NEW+CLIENTS+OR+INTERNALLY+USE+TO+MOVE

READERS+THROUGH+A+TRAINING+PROGRAM�

7HY+$RIP+#AMPAIGNS�

%XECUTING+A+DRIP+CAMPAIGN+IS+A+GREAT+WAY+TO+MAINTAIN+CONSISTENT+GROWTH

AND+AUTOMATE+MANUAL+TASKS+WHICH+ARE+TIME
CONSUMING�+DELICATE�+AND

DEMANDING�

3UCCESSFUL+$RIP+#AMPAIGN+%XAMPLES

��ë(EADSPACEëWELCOMES+NEW+USERS+WITH+A+PLAYFUL+DRIP+EMAIL+AND+A+BRIEF

EXPLANATION+ABOUT+WHAT+THEY+OFFER�

��



��ë"OXëEMPLOYS+DRIP+CAMPAIGNS+TO+TEACH+PEOPLE+HOW+TO+USE+THEIR+PRODUCT�

��



��ë&AIRFIELDëUSES+DRIP+CAMPAIGNS+TO+CONFIRM+USER+RESERVATIONS�+AND+SHOW+OFF

SOME+OF+THE+HOTEL+AMENITIES�

��



+

��ë3ARK+E-EDIAgS+��
DAY+"LOGGING+#HALLENGE+AIMS+TO+TEACH+DIFFERENT+WAYS

OF+WRITING+CONTENT+FOR+THE+CHALLENGERgS+BLOG+WHILE+TARGETING+A+SPECIFIED

OBJECTIVE�

+(OW+TO+#REATE+$RIP+#AMPAIGNS

9OU+MAY+CREATE+YOUR+DRIP+CAMPAIGN+AND+SCHEDULE+WHEN+THE+EMAILS+WILL+BE

SENT+AUTOMATICALLY+TO+THE+SUBSCRIBERS+BY+USING+A+MARKETING+AUTOMATION

TOOL�

��



%MAIL+!TTACHMENT

7HAT+IS+%MAIL+!TTACHMENT�

%MAIL+ATTACHMENT+IS+A+COMPUTER+FILE+SENT+WITHIN+AN+EMAIL+MESSAGE�

+

!N+EMAIL+ATTACHMENT+CAN+BE+IN+THE+TYPE+OF�

)MAGE+�PHOTO	�

6IDEO�-0��

$OCUMENT�

:IPPED+FILE�FOLDER�

+

+

+

��



+
/PEN+A+NEW+EMAIL+MESSAGE+WINDOW+�#LICK+THE+�.EW+-ESSAGE�+OR

�#OMPOSE+%MAIL�+ICON�+OR+USE+THE+KEYBOARD+SHORTCUT+OF+#42,+�+.	

#LICK+ON+THE+PAPERCLIP+ICON+SAYING+�!TTACH+A+&ILE�&ILES

�"ROWSE+THROUGH+YOUR+COMPUTERgS+FOLDERS+AND+CLICK+TO+SELECT+THE

TARGETED+FILES�FOLDERS�+9OU+CAN+SELECT+MULTIPLE+FILES+AT+ONCE�

#LICK+THE+�/PEN�+OR+�#HOOSE+&ILE�+ICON+TO+ATTACH+THE+FILE+TO+YOUR+EMAIL�

+

+

+

(OW+TO+!DD+AN+!TTACHMENT+TO+AN+%MAIL�

(OW+TO+$OWNLOAD+AN+!TTACHMENT+FROM+AN

%MAIL�

+

$OWNLOAD+TO+#OMPUTER

/N+YOUR+COMPUTER�+GO+TO+YOUR+EMAIL�

/PEN+AN+EMAIL+MESSAGE�

(OVER+YOUR+MOUSE+OVER+THE+THUMBNAIL�+THEN+CLICK+$OWNLOAD�

+

+

��



$OWNLOAD+TO+3MARTPHONE

-AKE+SURE+YOUgVE+DOWNLOADED+THE+MAIL+APP�

+

/N+YOUR+SMART+PHONE�+OPEN+THE+MAIL�

+

/PEN+THE+EMAIL+MESSAGE�

+

4AP+THE+ATTACHMENT+TO+OPEN+IT�

+

4AP+THE+ATTACHMENT+AGAIN�

+

)N+THE+TOP+RIGHT�+TAP+�3HARE��

+

4AP+�3AVE+)MAGE��

(OW+TO+&ORWARD+%MAIL+-ESSAGES+WITH

!TTACHMENTS�

/PEN+THE+EMAIL+MESSAGE+THAT+YOU+WANT+TO+FORWARD�

+

#LICK+ON+THE+�&ORWARD�+ICON

+

9OU+WILL+FACE+WITH+A+BOX+SAYING+�$O+YOU+WANT+TO+INCLUDE+ATTACHMENTS��

+

#LICK+�9ES��

��



%MAIL+"LACKLIST

%MAIL+"LACKLIST+$EFINITION
"LACKLIST+IS+A+DATABASE+OF+SENDERS+WHO+HAVE+BEEN+REPORTED+AS+SENDING

SPAM+BY+THE+RECEIVERS�+%MAIL+ADDRESSES+FROM+THIS+LIST+ARE+BELIEVED+TO

DISTRIBUTE+SPAMMY+EMAILS�+SO+THEY+ARE+EITHER+BLOCKED+OR+FLAGGED+AS+SPAM

IN+THE+RECIPIENTgS+FOLDER�

��



(OW+DO+"USINESSES+'ET+"LACKLISTED�

(IGH+6OLUME+OF+-AIL�+!+SERVER+SENDING+TOO+MANY+MESSAGES+TO+SUBSCRIBERS

IN+HIS+EMAIL+LIST+CAN+GET+FLAGGED+AS+SPAM�

+

%MAIL+&ORWARDING�+7HEN+AN+)0+RELAYS+SPAM+TO+ANOTHER+AMD+WHEN+YOU

FORWARD+THIS+TYPE+OF+AN+EMAIL�+IT+MAY+SEEM+LIKE+THE+SPAM+IS+CREATED+BY+YOU�

+

!TTACHMENTS�+3ENDING+TOO+MANY+ATTACHMENTS+IN+YOUR+EMAIL+MARKETING

CAMPAIGN+MAY+LEAD+BEING+BLACKLISTED�

+

(IGH+"OUNCE+2ATE�+4HIS+RATE+IS+A+STRONG+INDICATOR+FOR+)30S+THAT+A+MAILING+LIST

HAS+NOT+BEEN+LEGALLY+OBTAINED�

+

)NCLUDING+TOO+-ANY+-ATERIALS�+%MAILS+CONTAINING+LOTS+OF+GRAPHIC�+IMAGE+AND

ANIMATION+MATERIALS+TRIGGER+SPAM+FILTERS�

(OW+TO+'ET+2EMOVED+FROM+A+"LACKLIST

4O+CHECK+YOUR+BACKLIST+CONDITION�+YOU+MAY+ENTER+YOUR+)0+ADRESS+TO+-X

4OOL"OX+OR+2ETURN+0ATH+3ENDER+3CORE

+

)F+YOUR+COMPANY+IS+INCLUDED+IN+A+BLACKLIST�+YOU+CAN+SUBMIT+A+REQUEST+FOR

REMOVAL+TO+THE+WEBSITE+HOUSING+THE+BLACKLIST�+4HE+FUNDAMENTAL+HERE+ARE+TO

FOLLOW+THEIR+INSTRUCTIONS+CAREFULLY+AND+TO+OBEY+THEIR+REQUESTS+WITHOUT

DEMUR�

��



%MAIL+$ELIVERABILITY

7HAT+IS+%MAIL+$ELIVERABILITY�

%MAIL+DELIVERABILITY+IS+THE+PERCENTAGE+OF+EMAILS+WHICH+ARE+DELIVERED

SUCCESSFULLY+TO+THE+SUBSCRIBERSg+INBOXES�+)T+CAN+ALSO+BE+CALLED+�INBOX

PLACEMENT��+)T+IS+AN+IMPORTANT+MEASURE+OF+SUCCESS+BECAUSE+EMAILS+WHICH

ARE+ABLE+TO+REACH+THE+TARGETED+INBOXES+HAVE+A+GREAT+CHANCE+OF+BEING

OPENED�

4HE+%LEMENTS+OF+%MAIL+$ELIVERABILITY

+

%MAIL+DELIVERABILITY+IS+INFLUENCED+BY+THREE+CORE+FACTORS�

+

��+)DENTIFICATION�+'ATEKEEPERS+OF+A+SUBSCRIBERgS+INBOX+OR+)30+DETERMINE

WHETHER+YOU+ARE+USING+A+SET+OF+STANDARD+PROTOCOLS+�$OMAIN
"ASED

-ESSAGE+!UTHENTICATION�+2EPORTING+AND+#ONFORMANCE+�$-!2#	�+$OMAIN

+EYS+)DENTIFIED+-AIL+�$+)-	+AND+3ENDER+0OLICY+&RAMEWORK+�30&		�

+

��+2EPUTATION�+2EPUTATION+IS+A+SCORE+OF+YOUR+DOMAIN+WHICH+SPECIFIES+YOUR

LEVEL+OF+TRUSTWORTHINESS+AS+A+SENDER�+)T+IS+INDICATED+BASED+ON+YOUR+BLACKLIST

LISTINGS�+BOUNCE+RATES�+COMPLAINT+RATES�+AND+EMAIL+VOLUME�

+

��+#ONTENT�+4HE+QUALITY+OF+YOUR+CONTENT+HAS+A+SIGNIFICANT+EFFECT+ON+WHETHER

OR+NOT+YOUR+EMAIL+WILL+BE+DELIVERED+TO+THE+RECIPIENT�S+INBOX�+%MAILS+WITH

SPAMMY+SUBJECT+LINES�+IN+UNUSUAL+FORMATTING+OR+WITH+SUSPICIOUS+52,S

TRIGGER+)30S+TO+CONFIRM+THE+CONTENT�+2ATHER+THAN+THAT�+YOUR+CONTENT+MUST+BE

HIGH
QUALITY+AND+RELEVANT+TO+YOUR+SUBSCRIBERgS+WANTS�NEEDS�

��



%MAIL+$ELIVERY

7HAT+IS+%MAIL+$ELIVERY�

%MAIL+DELIVERY+DETERMINES+WHETHER+OR+NOT+THE+EMAIL+YOU+SEND+IS+ACCEPTED

BY+)30�+)N+OTHER+WORDS�+EMAIL+DELIVERY+ONLY+GAUGES+THE+EMAILS+WHICH+ARE+NOT

BOUNCED�+REGARDLESS+OF+IF+THE+EMAIL+REACHED+THE+RECIPIENTgS+INBOX+FOLDER+OR

NOT�+)T+IS+ALSO+CALLED+�ACCEPTANCE+RATE��

%MAIL+$ELIVERY+VS�+%MAIL+$ELIVERABILITY

h%MAIL+DELIVERYv+AND+hEMAIL+DELIVERABILITYv+ARE+TWO+DIFFERENT+METRICS+EVEN

THOUGH+THEY+SOUND+VERY+SIMILAR�+9OU+MAY+THINK+THE+CORRELATION+BETWEEN

THEM+AS+TWO+STEPS+IN+THE+SAME+PROCESS�

+

3TEP+��+%MAIL+$ELIVERY+)S+THE+EMAIL+ACCEPTED+BY+)30S�

+

3TEP+��+%MAIL+$ELIVERABILITY+)S+THE+EMAIL+REACHED+TO+THE+TARGETED+INBOX�

��



%MAIL+(EADER�+%MAIL+"ODY�

AND+%MAIL+&OOTER
%MAIL+-ARKETING�+#REATING+AN+%MAIL+#AMPAIGN

%MAIL+(EADER

4HE+HEADER+SHOULD+DESCRIBE+EVERYTHING+TO+YOUR+AUDIENCE+BECAUSE+THEY+SEE

IT+BEFORE+OPENING+YOUR+EMAIL�+4HE+HEADER+CONTAINS+THE+LEAST+AMOUNT+OF

CONTENT+BUT+IT+IS+THE+MOST+IMPORTANT+BECAUSE+IT�S+WHAT+EMAIL+RECEIVERS+WILL

USE+TO+DECIDE+WHETHER+THEY+OPEN+YOUR+EMAIL+OR+NOT�

%MAIL+&ROM+�3ENDER	+.AME�ë0EOPLE+TEND+TO+OPEN+EMAILS+WHEN+THEY+COME

FROM+A+PERSONALIZED+ACCOUNT�+)NSTEAD+OF+USING+YOUR+COMPANY+NAME�+SEND

FROM+A+RECOGNIZABLE+NAME+LINKING+THE+ACTUAL+SENDER�%MAIL+3UBJECT

,INE�ë9OUR+SUBJECT+LINE+NEEDS+TO+BE+ATTENTION
GRABBING�+)T+SHOULD+BE+SHORT�

PERSONAL�+AND+ACTION
ORIENTED�+9OU+SHOULD+NEVER+USE+SPAMMY+WORDS+IN

YOUR+SUBJECT+LINE�%MAIL+0REHEADER�ë!+PREHEADER+IS+THE+SHORT+PREVIEW+OF+AN

EMAIL�+9OU+CAN+INCLUDE+A+CALL
TO
ACTION+TO+THIS+BLANK�+(OWEVER�+REMEMBER

THAT+DIFFERENT+MOBILE+DEVICES+AND+EMAIL+PROVIDERS+ALLOW+DIFFERENT+CHARACTER

LIMITS+FOR+PREHEADERS�

��



%MAIL+"ODY

9OU+WERE+ABLE+TO+CONVINCE+YOUR+SUBSCRIBERS+TO+OPEN+YOUR+EMAIL�+4HE+NEXT

CHALLENGE+IS+TO+INDUCE+THEM+THAT+YOU+ARE+SAYING+SOMETHING+IMPORTANT�

VALUABLE+AND+INTERESTING+TO+PROMPT+AN+ACTION�

$O+NOT+TALK+TO+YOUR+SUBSCRIBERS�+START+A+CONVERSATION+WITH+THEM�+-AKE

THEM+FEEL+SPECIAL�+SHOW+AUTHENTICITY�+TOUCH+THEIR+PAIN+POINTS�

+

0EOPLE+ALLOCATE+VERY+LITTLE+TIME+READING+EMAILS�+9OUR+TEXT+SHOULD+BE+KEPT

SHORT�+CLEAR�+SIMPLE�+AND+DIRECT�

+

9OU+SHOULD+NEVER+SEND+TEXT
ONLY+OR+IMAGE
ONLY+EMAILS�

+

)NCLUDING+VISUALS+THAT+REFLECT+YOUR+CREATIVITY+MAY+HELP+YOU+TO+GRAB+THE

ATTENTION+OF+THE+RECIPIENT�

+

)F+THE+EMAIL+SEEMS+TOO+LONG�+IT+CREATES+A+BIAS+FOR+ITS+READABILITY+AND+IT

LEADS+ATTENTION+LOSING+RELATIVELY�

+

!DD+YOUR+COMPANY+LOGO+RIGHT+AT+THE+TOP+OF+YOUR+EMAIL+AND+MAKE+IT

DIRECTLY+LEADING+TO+YOUR+WEBSITE�

+

5SE+CALLS
TO
ACTION+IN+YOUR+EMAILS+SEVERAL+TIMES�+)T+WILL+INCREASE+YOUR

CLICK
THROUGH+RATE+AND+PROVIDE+CONVENIENCE+FOR+YOUR+READERS+TO+REACH

YOUR+WEBSITE�

��



%MAIL+&OOTER

&INALLY�+ YOUR+ SUBSCRIBER+ VIEWED+ YOUR+ EMAIL+ AND+ IT+ IS+ TIME+ TO+ SEE+ YOUR

SIGNATURE�+4HIS+ IS+WHERE+YOU+WILL+THANK+YOUR+READER+FOR+HER+TIME+AND+ INVITE

HER+TO+ENGAGE+YOU+IN+OTHER+CHANNELS�

+

#ONTACT+ )NFORMATION�+ )NCLUDE+ THE+PHYSICAL+ ADDRESS+OF+ YOUR+ COMPANY+ AND

TELEPHONE+ NUMBER+ OF+ CUSTOMER+ RELATIONSHIPS+ DEPARTMENT+ TO+ SHOW+ YOUR

REACHABILITY�+"Y+THIS+WAY�+YOU+ALSO+COMPLY+WITH+FEDERAL+ANTI
SPAMMING+LAWS�

+

3OCIAL+-EDIA+!CCOUNTS+,INKS�+!DD+BUTTONS+ THAT+DIRECT+ YOUR+ SUBSCRIBER+ TO

YOUR+ SOCIAL+MEDIA+ ACCOUNTS+ LIKE+ 4WITTER�+ &ACEBOOK�+ 0INTEREST�+ )NSTAGRAM�

AND+9OU4UBE�

+

5NSUBSCRIBE+,INKS�+$ONgT+FORGET+TO+CREATE+AN+UNSUBSCRIBE+LINK+AT+THE+END+OF

YOUR+EMAIL+TO+WRITE+OFF+SUBSCRIBERS+WHO+DONgT+WANT+TO+HEAR+FROM+YOU�

%MAIL+,IST+$ECAY

7HAT+IS+%MAIL+,IST+$ECAY�

%MAIL+LIST+DECAYëIS+A+CONDITION+WHEN+SOMEBODY+UNSUBSCRIBES+FROM+AN+EMAIL

LIST�ë,IST+DECAY�+ON+THE+OTHER+HAND�+IS+THE+SITUATION+WHEN+SOMEONE+UNFOLLOWS

THE+ORGANIZATION+ON+SOCIAL+MEDIA+CHANNELS�

+

#OMPANIES+NEED+TO+BE+ACTIVE+ALL+THE+TIME+ON+SOCIAL+MEDIA�+/THERWISE�+THEIR

MESSAGES+COULD+NEVER+BE+REACHED+THE+RIGHT+PEOPLE+DUE+TO+TARGET

AUDIENCEgS+FEED�+4HEREFORE�+MARKETING+THROUGH+EMAIL+IS+A+MORE+SIMPLE+WAY

SINCE+THE+MESSAGES+ARE+STORED+IN+THE+TARGETED+INBOXES�

+

!DDITONALLY�+COMPANIES+SHOULD+OPTIMIZE+THEIR+CONTENT+AND+SHARING

FREQUENCY�

��



7HY+3UBSCRIEBERS+!BANDON+A+-AILING+,IST�

4HE+MAIN+REASONS+FOR+UNSUBSCRIBING+A+MAILING+LIST�

#ONTENT+MAY+BE+BORING+AND+REPETITIVE�

/RGANIZATION+MAY+SEND+A+SIMILAR+CONTENT+TOO+FREQUENTLY�

.EWSFEEDS+MAY+BE+TOO+CLUTTER�

+

+

��



(OW+TO++EEP+#USTOMERS+3UBSCRIBED�

(ERE�+SOME+TIPS+TO+MAINTAIN+CUSTOMER+RETENTION+ARE+GIVEN�

#REATING+INTERESTING+AND+RELEVANT+CONTENT�

#ONTINUOUS+ENGAGEMENT+WITH+FOLLOWERS�

#ONSISTENT+FREQUENCY+OF+SENDING+EMAILS�

+

+

%MAIL+,IST
%MAIL+LIST+IS+BASICALLY+THE+COLLECTION+OF+EMAIL+CONTACT+INFORMATION+OF+PEOPLE

WHO+GAVE+THE+REQUIRED+PERMISSION+FOR+RECEIVING+UPDATE+AND+PROMOTION

EMAILS+FROM+A+BUSINESS�+)N+OTHER+WORDS�+IT+IS+COMPLIED+OF+PROSPECTS+OR+LEADS

WITH+THEIR+EMAIL+ADDRESSES�+WHICH+ARE+USED+IN+EMAIL+MARKETING+EFFORTS+OF+A

DIGITAL+MARKETER�

��



7HY+IS+%MAIL+,IST+)MPORTANT�

%MAILS+ARE+DIRECT+AND+PERSONAL�+4HEREFORE�+THEY+PROVIDE+YOU+OPPORTUNITY

TO+CREATE+PERSONALIZED+CAMPAIGNS+AND+A+SPECIAL+TONE+OF+VOICE+IN+YOUR

CONTENT�

9OUR+DIGITAL+MARKETING+AND+3%/+EFFORTS+MAY+GO+WASTE+IF+PLATFORMS+LIKE

'OOGLE�+&ACEBOOK�+OR+4WITTER+CHANGE+THEIR+POLICIES�+(OWEVER�+YOU+OWN

YOUR+EMAIL+LIST+WHICH+CANNOT+BE+INFLUENCED+BY+THE+DECISIONS+OF+THIRD

PARTIES�

0EOPLE+CHECK+THEIR+EMAIL+INBOXES+SEVERAL+TIMES+IN+A+DAY�+WHICH+OFFERS

YOU+A+CHANCE+TO+COMMUNICATE+WITH+THEM+WHENEVER+YOU+WANT�

7ITH+SEGMENTING+YOUR+EMAIL+LIST�+YOU+MAY+DELIVER+HIGHLY+RELEVANT+OFFERS

TO+PEOPLE+HAVING+INTEREST+IN+YOUR+PRODUCT+OR+SERVICE�

+

+

+

7HICH+0RIORITIES+ARE+)MPORTANT+7HILE+"UILDING

AN+%MAIL+,IST�

1UALITY�+/BTAINING+REAL+INFORMATION+FROM+PEOPLE+WHO+CHECK+THEIR+EMAIL

INBOXES+FREQUENTLY�

+

2ELEVANCE�+)NCLUDING+PEOPLE+WHO+WILLINGLY+WANT+TO+RECEIVE+EMAILS+FROM

YOUR+BUSINESS+AND+ARE+INTERESTED+IN+YOUR+INDUSTRY�

+

6OLUME�+&OUSING+ON+THE+QUANTITY+OF+SUBSCRIBERS�

+

���#AUTION�+1UALITY+IS+MUCH+MORE+IMPORTANT+THAN+QUANTITY+IN+EMAIL

MARKETING�+SO+BUYING+AN+EMAIL+LIST+TO+REACH+HIGH+VOLUMES+IS+ALWAYS+A

TERRIBLE+IDEA�

��



+

%MAIL+-ARKETING

+

%MAIL+-ARKETING+$EFINITION

%MAIL+MARKETINGëIS+THE+USE+OF+EMAIL+TO+DEVELOP+AND+MAINTAIN+RELATIONSHIPS

WITH+�POTENTIAL	+CUSTOMERS+AND+CLIENTS�+-ORE+BASICALLY�+IT+IS+THE+USE+OF+EMAIL

TO+PROMOTE+THE+MARKETING+EFFORTS+OF+A+BUSINESS�

��



!DVANTAGES+OF+%MAIL+-ARKETING

0ERMISSION
BASEDëAPPROACH+TO+INCREASE+SUBSCRIBER+ENGAGEMENT+WITH

YOUR+BUSINESS�

$IFFERENTëDESIGN+OPTIONSëTO+CREATE+YOUR+EMAIL+CAMPAIGN�+PLAIN+TEXT�

GRAPHS�+PICTURES�+VIDEOS�+ATTACH+FILES+
+WHICHEVER+FITS+YOUR+MESSAGE+THE

BEST�

3CALABLEëBECUSE+IT+CAN+BE+USED+TO+DELIVER+CUSTOMIZED+MESSAGES+OR+TO

REACH+MASS+AUDIENCES�

&ORWARD+AND+SHAREëEMAIL+CONTENT+OPORTUNITY�

#ALL
TO
ACTIONëBUTTONS+AND+LINKS+EASING+THE+WAY+OF+PURCHASING+A+PRODUCT

OR+SERVICE�

-EASUREABLEëWITH+USING+WEB+ANALYTICS+SOFTWARE�


!�"+TESTING�

,ESS+INTRUSIVEëBECAUSE+AUDIENCES+CAN+READ+YOUR+MESSAGE+WHENEVER

THEY+ARE+AVAILABLE�

6ERYëCOST+EFFECTIVE�

%NVIRONMENTALLY+FRIENDLYëFORM+OF+MARKETING+�NO+PRINT
OUTS	�

(IGHë2ETURN+ON+)NVESTMENTë�2/)	+��+������

+

+

+

+

+

+

+

+

+

+

��



%MAIL+,IST+3EGMENTATION

7HAT+IS+%MAIL+3EGMENTATION�

)T+IS+THE+SEGMENTATION+OF+EMAIL+LIST+SUBSCRIBERS+INTO+SMALLER+GROUPS+BASED

ON+SELECTED+CRITERIA�+4YPICALLY�+EMAIL+LIST+SEGMENTATION+IS+USED+AS+A

CUSTOMIZATION+TACTIC+TO+PRESENT+MORE+PRECIOUS+CONTENT+TO+SUBSCRIBERS�

+

)T+IS+ALSO+CALLED+�EMAIL+LIST+SEGMENTATION��

7HY+IS+%MAIL+3EGMENTATION+)MPORTANT�

%MAIL+3EGMENTATION+IS+IMPORTANT+BECAUSE+IT�

%ASES+THE+WAY+OF+LEARNING+MORE+ABOUT+THE+CUSTOMERS�

(ELPS+CLARIFY+THE+GOALS+OF+YOUR+EMAIL+MARKETING+CAMPAIGN+EASILY�

-OTIVATES+TO+HAVE+A+RELEVANT+EMAIL+DATABASE+AND+TO+DO+EMAIL+LIST

CLEANING�

)NCREASES+EFFICIENCY+OF+YOUR+EMAIL+MARKETING+EFFORTS+BY+RAISING+OPEN

RATES+AND+CLICK
THROUGH+RATES�

)MPROVES+EMAIL+REPUTATION+BECAUSE+EMAIL+SEGMENTATION+HELPS+TO+DELIVER

TARGETED+AND+VALUABLE+INFORMTATON+TO+THOSE+WHO+ARE+WILLING+TO+ENGAGE�

+

+

+

+

��



9OU+MAY+SEGMENT+YOUR+SUBSCRIBERS+BASED+ON�

,OCATION�ë.OTIFY+YOUR+LOCAL+SUBSCRIBERS+ABOUT+YOUR+LOCAL+EVENT�

+

0REFERENCES�ë3END+AN+EMAIL+TO+PEOPLE+WHO+WANT+TO+HEAR+ABOUT+BLOG+POSTS

OR+SOMETHING+SPECIFIC�

+

)NTERESTS�ë3UBSCRIBERS+WHO+LIKE+!�+WHO+LIKE+"+OR+WHO+LIKE+#�+�)T+CAN+BE

ANYTHING+REGARDS+TO+YOUR+BUSINESS	

+

#ART+!BANDONMENT�ë2EMIND+PEOPLE+WHO+PUT+ITEMS+INTO+THE+CART+BUT+DIDN�T

COMPLETE+THE+PURCHASE�

+

,EAD+-AGNET�ë3END+EMAILS+BASED+ON+THE+TOPIC+OF+THE+LEAD+MAGNET+THAT+THE

TARGETED+CUSTOMERS+OPTED+IN+FOR�

+

.EW+3UBSCRIBERS�ë3END+WELCOME+MAIL+AND+WELCOME+SERIES+TO+THOSE+NEW

SUBSCRIBERS+OF+YOUR+WEBSITE�

+

)NACTIVITY�ë2EMIND+YOUR+SUBSCRIBERS+WHO+HAVEN�T+ENGAGED+FOR+A+WHILE+AND

DIDN�T+COMPLETE+THE+NEXT+STEP+YOU+WANT�

+

/PEN+2ATE�ë2EWARD+THE+MOST+ENGAGED+SUBSCRIBERS+WITH+A+SPECIAL+OFFER�

2EMOVE+PEOPLE+WHO+HAVE+NOT+OPENED+YOUR+EMAILS+FOR+A+LONG+TIME�

��



%MAIL+3IGNATURE

+

7HAT+IS+%MAIL+3IGNATURE�

!N+EMAIL+SIGNATURE+IS+A+BLOCK+OF+TEXT+ADDED+AUTOMATICALLY+TO+AT+THE+END+OF

AN+EMAIL+MESSAGE�

+

)T+GENERALLY+INCLUDES+THE+SENDERgS�

.AME+AND+SURNAME�

#ELLPHONE+NUMBER�

)MAGE�

4ITLE+AND+COMPANY+THAT+HE+IS+WORKING+IN�

#ALL+TO+ACTION+LANDING+SOCIAL+MEDIA+CHANNELS+OR+WEBSITE

0ERSONAL+INFORMATION+�BUT+NOT+THAT+FREQUENTLY	�

+
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+

+

+
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(OW+TO+'ENERATE+AN+%MAIL+3IGNATURE+IN+'MAIL

/PEN+'MAIL�

#LICKë3ETTINGSëIN+THE+TOP+RIGHT�

9OU+WILL+SEE+�3IGNATURE�+SECTION�+CLICK+THE+OPTION�

!DD+YOUR+SIGNATURE+TEXT+TO+THE+BOX+�YOU+CAN+ALSO+FORMAT+YOUR+EMAIL

SIGNATURE+BY+ADDING+AN+IMAGE+OR+BY+CHANGING+THE+TEXT+TYPE	�

#LICK+THE+�3AVE+#HANGES�+WHICH+IS+AT+THE+BOTTOM+OF+THE+PAGE�

+

+

+

+

+
%MAIL+6ALIDATION
7HAT+IS+%MAIL+6ALIDATION�

%MAIL+6ALIDATION+IS+A+METHOD+OF+VERIFYING+IF+AN+EMAIL+ADDRESS+IS+VALID+AND

DELIVERABLE�+9OU+NEED+TO+ALSO+CONFIRM+THAT+IF+AN+EMAIL+ADDRESS+EXISTS+WITH+A

RELIABLE+DOMAIN+SUCH+AS+'MAIL+OR+9AHOO�

+

-OST+OF+THE+EMAIL+SERVICE+PROVIDERS+�%30S	+OFFER+EMAIL+VALIDATION+SERVICES�

9OU+MAY+USEëLOTS+OF+FREE+TOOLS+TO+VALIDATE+EMAIL+ADDRESSESëIN+YOUR+LIST�

+

4HE+RESULTS+OF+THESE+PROVIDERS+WILL+BE+LIKE�

+

6ALID�ë4HE+EMAIL+ADDRESS+EXISTS�+AND+THIS+MAIL
SENDING+PROCESS+WILL+BE

COMPLETED+TO+THE+MAILBOX+LEVEL�

+

2ISKY�ë4HE+SUBSCRIBER+EXISTS+BUT+THERE+IS+STILL+A+RISK+THAT+THIS+ADDRESS+COULD

RESULT+IN+A+BOUNCE�+ORë)NVALID�ë4HERE+ARE+SYNTAX+ERRORS�+$.3+ERRORS+OR+MAILBOX

ERRORS�

��



"ENEFITS+OF+%MAIL+6ALIDATION

+

9OU+NEED+TO+VALIDATE+YOUR+EMAIL+LIST+BEFORE+EXECUTING+AN+EMAIL+MARKETING

CAMPAIGN�

%MAIL+DELIVERY+INCREASES�

%MAIL+DELIVERABILITY+IMPROVES�

!+HIGH+SENDER+SCORE+IS+MAINTAINED�

#OST+PER+USER+DECREASES�

2/)+INCREASES�

4HE+EFFICIENCY+OF+YOUR+EMAIL+PROGRAM+MAXIMIZES�

#ONVERSION+RATE+WILL+BE+HIGHER+�OPENS+AND+CLICKS	�

+
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+

+

+

+
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4HE+7AYS+OF+$OING+%MAIL+6ALIDATION

9OU+CAN+HAVE+AN+AUTO
COMPLETE+OF+WRITING+FEATURE+THAT+ALLOWS+THEM+TO

SELECT+THE+APPROPRIATE+EMAIL+ADDRESS+TYPE+� GMAIL�+ YAHOO�COM�

 HOTMAIL�COM	�+4HIS+REDUCES+THE+RISK+OF+OBTAINING+INVALID+EMAIL

ADDRESSES+WITH+TYPOS�

!N+EMAIL+MARKETING+TOOL+LIKEë2ETURN+0ATHëMAY+BE+USED+TO+RECEIVE+REAL


TIME+VALIDATION+OF+AN+EMAIL+ADDRESS�

(AVING+DOUBLE+OPT
IN+FORMS+IN+YOUR+EMAIL+SUBSCRIBER+OPTIONS+IS+THE+BEST

WAY+TO+VALIDATE+AN+EMAIL+ADDRESS�

+

+

%MAIL+6ERIFICATION

7HAT+IS+%MAIL+6ERIFICATION�

%MAIL+VERIFICATIONëIS+A+METHOD+THAT+WHEN+A+VISITOR+SUBSCRIBES+TO+AN

ORGANIZATIONgS+EMAIL+LIST�+THE+VISITOR+GETS+A+UNIQUE+LINK+TO+APPROVE+RECEIVING

EMAILS+FROM+THE+BUSINESS�

+

4HIS+LINK+BOTH+PROTECTS+THE+BUSINESS+FROM+HAVING+UNVALIDATED+EMAIL

ADRESSES+AND+THE+USER+FROM+GETTING+UNWANTED+EMAILS�+%MAIL+VERIFICATION

ALSO+HELPS+IN+THE+IMPROVEMENT+OF+THE+COMPANYgS+EMAIL+ACCOUNT�

+

2EACHING+THE+PROPER+RECEIVERS+IS+CRUCIAL+FOR+BUSINESSES+IN+ORDER+NOT+TO+END

UP+WITH+SPAM+FOLDER+OF+SUBSCRIBERS�

+

4HERE+ARE+MANY+VERIFICATION+TOOLS+THAT+ARE+AVAILABLE+FREELY+ONLINE�+5SING

THOSE+TOOLS+EASES+THE+WAY+OF+ORGANIZATIONS+WHICH+WANT+TO+DO+EMAIL+LIST

CLEANING�

��



%XIT+2ATE
%XIT+RATE+IS+A+GOOGLE+METRIC+THAT+SHOWS+THE+RATE+OF+EXITS+FROM+A+WEB+PAGE�+)T

DETERMINES+WHETHER+THE+USER+CONTINUED+TO+SURF+ON+YOUR+WEBSITE+OR+NOT�+)TS

CALCULATION+IS+THE+PERCENTAGE+OF+TOTAL+EXITS+DIVIDED+BY+TOTAL+PAGE+VIEWS�

+

4HERE+ARE+TWO+TYPES+OF+AN+EXIT�

+

��+5NNATURAL+%XITS�ëWHEN+VISITORS+UNWILLINGLY+LEAVE+YOUR+WEBSITE+DUE+TO+A

TECHNICAL+PROBLEM�

+

��+.ATURAL+%XITS�ëWHEN+VISITORS+WILLINGLY+CLOSE+YOUR+WEBSITE+IN+AN+EXPLORER�

%XIT+2ATE+VS+"OUNCE+2ATE
4HESE+TWO+TERMS+OFTEN+CONFUSED+WITH+EACH+OTHER�+)F+THE+USER+ENDED+THE

SESSION�+BY+CLOSING+THE+FIRST+PAGE+IN+THE+SESSION�+THIS+MEANS+HE�SHE

BOUNCED�+(OWEVER�+IF+THE+USER+CLICKED+ANOTHER+PAGE+INSIDE+THAT+WEBSITE

THEN+EXITED�+THIS+MEANS+HE�SHE+EXITED�+NOT+BOUNCED�
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